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OUR FRIENDS, THE 
HARDWARE MERCHANTS, 
WE EXTEND THE SEASON‘S 
GREETINGS. 


MAY 1934 BRING TO YOU 


IN AND YOURS THE FULLEST 


MEASURE OF GOOD HEALTH, 
PROSPERITY & HAPPINESS. 











THE YALE & TOWNE MFG. CO. 
STAMFORD, CONNECTICUT, U.S. A. 























HARDWARE AGE 


vestnut Sts., Philadelphia, Pa Executive Office 
‘ et of March 3, 1874 (Printe in 1 





MAMI Léa * 





es | 


MAMi Césitar ’ 








Sell ‘em by the Case 


NITRO EXPRESS SHUR-SHOT SHELLS GAME LOADS 


comes 









— Sa 








yiEansont ey) 
tgs 
:. aP 

} Remington Game 2 


a es 


Wetproof 2 
























22s 
How’d you like to get a case of shells or car- today. They aren’t likely to be any cheaper, 
tridges for a Christmas present? Well, that’s either. So that answers your customer’s argu- 
just the way every other sportsman would feel ment that he won’t shoot that many this sea- 
about it, — especially if they were Kleanbore son and gives him a good price reason for 
shells or cartridges. buying now. 

Did you ever try to sell them by the case? Start trying it out today. Every time any- 
It’s a lot nicer business than breaking a box one asks for a box or two of Kleanbore try to 
and selling them ten at a time, and the funny sell him a case. You'll be surprised at the 
part of it is, you can do it. You just never way it will step up your sales. | REMINGTON 
thought of it before. ARMS COMPANY, INC., BRIDGEPORT, CONN. 


Kleanbore shells and cartridges will be just Originators and Sole Manufacturers of Kleanbore 


as good a year or two from now as they are Ammunition. 


ALWAYS SELL 
AMMUNITION Rt 
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over all; writing area 8% x 11% 


Price—$1 for 200 sheets (400 pages). 


Retailers Designed This New 


Hardware Age Inventory Sheet 


W: asked 1000 leading retail hardware 


merchants to help us design this new 

HARDWARE AGE INVENTORY 
RECORD SHEET. Here is the result, a new 
sheet, a new size, a new form and a NEW 
LOW PRICE—$1 for 200 sheets. As these are 
printed on both sides, this means $1 for 400 
pages of inventory record sheets. Each page 
takes 28 items, one to a line. Your dollar in- 
vestment provides inventory entry space for 
11,200 items. 


In the past thousands of retail hardware 
merchants and wholesalers have used millions 


of thee HARDWARE AGE INVENTORY 
SHEETS, because they were simple, conven- 
ient and handy to use. The new form of sheet 
is even more simple, more convenient and 
easier to use. Our entire effort was directed 
toward making annual hardware inventories an 
easier job. 


The new HARDWARE AGE INVEN- 
TORY SHEETS will fit the standard HARD- 
WARE AGE INVENTORY BINDER used 
by thousands of dealers. Send your dollar 
with your order for 200 of new inventory 
sheets to 


HARDWARE AGE 


239 West 39th Street 


New York City 
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Carpets 


It’s the ball bearing feature that 
makes ACMES so popular. These 
casters protect all floors and floor 
coverings. ACMES roll in any di- 
rection—quietly, smoothly. , 


Demonstrate an ACME on your 
counter, or in the palm of your 
hand and the customer will buy 
one, or more sets. 


THE ScHATZ MANUFACTURING Co. 
POUGHKEEPSIE, N. Y. 
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\@7 STRONGER 


THAN CAST IRON 


‘True as Steel ”’ »>»»» >» » 


Throughout history this ringing 
phrase has stood for tested worth. 


Eagle Night Latch No. 3515 has a 
case and strike made of steel. It has 
a full size, accurately machined, 
solid brass, five-pin-tumbler cylin- 
der—and a solid brass bolt, knob 
and thumb slide button. It is 
FINEST QUALITY in ALL 


DETAILS. 
The Eagle Quality Line 


Wood Screws 
Stove Bolts 
Machine Screws 


Store Door Sets 
Padlocks 
Cabinet Locks 


Night Latches 
Trunk Locks 
Front Door Sets 


EicLE 18 ¢ CO. 





26 Warren Street -- New York 
Branch Offices: 
521 Commerce St. - I77-#9NFrontlin® 14 Bedford St 
* Chicago, Ul. Boston, Mass 


Philadelphia, Pa: * Chi 
Works. at Terryville, Conn. 




















‘LEPASE’S 


LEPAGES CASEIN GLUE 
LEPAGE'S LIQUID SOLDER 
LEPAGE'S GRIPSPREADER MUCILAGE 
LEPAGE'S COLD WATER WALL SIZE 
LEPAGE’S WATERPROOF CEMENT 
LEPAGE’'S PAPER-HANGERS PASTE 


RUSSIA CEMENT CO.,GLOUCESTER MASS. 

















HOUSE 
MYERS oe 














Tt ta . r ing | -_ ——¥ 4 = yo = modern & _ ro r- ve Rome at oe wae —- in 
—_ er tal nor a se for 
Easy" oper er ne of tes rhe ad; a ite ake ool i ion ne ‘on he 3 “lai 
oo woh a brass oor ned or polishe . = 3 fs Pe - 4 eens unt these featu aa one 
pare them ‘with many ae _ poo “with which yo fam ‘iar. Little ie abe will remain “eo to “— Myers 
Hous mps continue to be leaders. 
Prices are favorable. Profit margins are attractive and worth while. All we ask is an opportunity to send catalog. 
Write or wire. A fel 
THE F. E. MYERS & BRO. CO., Ashland, Ohio g=- 


PATENTED 


PATENTED 





PUMPS ° » WATER SYSTEMS + HAY TOOLS + DOOR 1 HANGERS 
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FOR MEN ONLy! 


Far too many hardware stores might just as well display such a 
sign at their front door for all the effort they are making to 
attract the woman shopper. Oh—a few will come in now and 
then to buy some needed staple item, but to look around; to 
get new ideas; to “shop’’—never! 


When we consider that the American 
woman does 80% to 90% of the fam- 
ily buying, we must realize how impor- 
tant it is for the hardware dealer to 
make a strong bid for the feminine 
trade of his community. 


Push House Furnishings, Electrical 
Appliances, Gift Items—not as side 
lines, but as a definite part of your 
stock in trade. Let open displays sug- 
gest whole ensemble lines. Get those 
profitable “eye-appeal'’ gift items 
right out in front so no matter why 


they come into your store, they will 
see them first! 


Ever notice how the cafeterias put the 
desserts and fancy dishes at the front 
of the line? We might pass up that 
luscious looking cake and save a dime 
if we bought the essentials first. 


Any dealer who refuses to make his 
store attractive to women for fear of 
losing his masculine trade is still doing 
business in the "cracker barrel" era. 
He may survive in certain communi- 
ties if competition is not too keen— 
but—his days are numbered! 


In our Electrical, Cutlery and Housefurnishings Departments are 
hundreds of items appealing to the women of your community. 
Use this merchandise to attract them to your store. 


REMEMBER—THE WOMEN ARE THE BUYERS 
FOR THE AMERICAN HOME! 


THE GEO. WORTHINGTON CO. 


CLEVELAND, OHIO 


1829 
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1933 

















Hunters, 
Skeet and 
Trap Shooters © 


and 


Riflemen 


want 
HOPPE’S GUN CLEANING PACKS 


Contain 
2 ounce Bottle, Hoppe’s No. 9 


To remove leading, powder residue and metal fouling, 
and to prevent rust. 


3 ounce Can, Hoppe’s Lubricating Oil 
The Oil That Won’t Gum. Very penetrating. 


Large Tube, Hoppe’s Gun Grease 


To prevent rust and as an emergency cleaner. 
Gun Cleaning Patches and Cleaning Guide 
RETAILS FOR ONE DOLLAR 


Ideal as a Christmas Gift, although it is a constant 
all year seller. 


Your Jobber can supply you. 


FRANK A. HOPPE, INC. 


2314-H N. 8th St. Philadelphia, Pa. 














JOBBER SALESMEN:— 


Are you taking advantage 
of the new Wright mer- 
chandising plan? 





G.F. meet 5 STEEL: WIRE 


Sur Pes SOF Supply your trade 
=e] with this colorful 
and useful display. 


It will mean a 
steady increase in 
business. 


Nothing like it 
ever before of- 


fered. 














G. F. WRIGHT STEEL & WIRE CO. 
WORCESTER, MASS. 
NEW YORK ATLANTA CHICAGO LOS ANGELES 























CUnDIN 
(om Bin Tumble Jumbler 


ExrnupeD Merat PADLOCKS 


To those requiring the utmost in 
security, strength and durability, 
offer the Corbin 
Extruded Metal 
Padlock. Made 
from a_ solid 
block of ex- 
truded brass, 
machined out to 
receive the fine 
Corbin Pin 
Tumbler mech- 
anism, assuring continuous 
smooth operation under ll 
kinds of weather conditions, 
protection and long life. 


CORBIN CABINET LOCK CO. 


The American Hardware Corporation, Successor 


NEW BRITAIN, CONN., U. S. A. 
NEW YORK CHICAGO PHILADELPHIA 











Write for details about 


ugg Rope and 
ugg-ed Mowers 


Two quality products 
manufactured in the 
same factory with 
the same overhead 
( by a company 

& founded in 1883 














Ler us send you our 
complete proposition. We 
believe you will be greatly 
interested in our special 
offer. 


The 
E. T. Rugg Co. 


Manufacturers Since 1883 


Newark, Ohio 


Pure Manila 














HARDWARE AGE 

















STANLEY 


HINGEWARE HAND TOOLS 
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NEW BRITAIN, CONN. 
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“Merry Christmas and Happy New Year!” 


That’s our wish to every Jobber and Retailer of 
“UNION” Ice Skates. ‘‘Santa”’ will need many ice skates 
during the holiday season. Keep supplied—meet all 
demands. 


We have made “UNION” skates the best we know how— 
built quality into every pair—produced them to sell at 
popular prices and stand back of every transaction. 


May the New Year bring you all real happiness, increased 
business and a generous share of the things that make 
life worth living. 


















Pathfinder 
No. A2L Hockey 
for Ladies HAROWARE 


and Girls Reg. U. S. Pat. Off. 


Established 1854 


BOA rasta a TORRINGTON, CONN. 
OF HARDWARE AGE New York Office: 151 Chambers St. 











— : . Dl EN No. 59242 
————— az No. 1149 “Unitube” Men’s Hockey Leather Back and Strap 
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HE American Screw Company makes 

all ofits screws by methods which ensure 
uniform quality in a product whose vol- 
ume runs into millions each year. 


The slots are all made to stand the twist 
of the screw driver; the threads hold; 
the gimlet points are sharp and strong. 


At your jobber’s 





You cannot sell a better screw 


AMERICAN SCREW CO 


PROVIDENCE,R.I.,U.S.A. 


WESTERN DEPOT,225 WEST RANDOLPH ST.CHICAGO.IL. 


Put lt Together With Screws 


WOOD TIRE STOVE MACHINE 
SCREWS BOLTS BOLTS SCREWS 
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Quality Products 
Manufactured Since 1899 


Door Butts 
Strap and Tee Hinges 
Wrought Steel Shelf Brackets 
Safety Hasps and Hinge Hasps 
Ornamental Hinges 
Garage Door Hardware and Door Handles 
Screen Door Hardware 
Cellar Window Sets 
Back Flaps and Chest Hinges 
Corner Irons and Corner Braces 
Heavy Pressed Steel Door Handles 
Barrel Bolts 
CARDED HARDWARE 


ALL Are Available Through Progressive Jobbers and 


‘| are Fully Described in our Catalog No. 19 Which We 


Will Send on Request. 


ERIE, PENNSYLVANIA 





Branch Offices and Warehouses: 


BOSTON: 113 Purchase St. 
SAN FRANCISCO: 703 Market St. 


NEW YORK: 45 Warren St. 
CHICAGO: 162 N. Clinton St. 
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TARDWARE 


The Hardware Dealers Magazine 
PUBLISHED EVERY OTHER THURSDAY 





GEORGE H. GRIFFITHS 


99 ee EDITORIAL CONTENTS of THIS ISSUE 


CHARLES J. HEALE, Editor 
December 21, 1933 
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cr Get Your Share of 
1 ramets ATKINS Site SAW SALES 


“lM 109 More Programs Are 


Approved —2,000 Register . A great sales opportunity!—The greatest in years !— 





Here—County 7 ° 
+ Coders tamed. Are you prepared to take full advantage of it? 
t Pores Park boards... Street and waterway commissions ... Many 


x administration will 
5 


other civil government departments . . . Thousands of men 
at work on civil and other projects... All need tools of all 
kinds—need them right now! 





For your own protection—to make sure that you get your 
full share of profits from these unprecedented local demands 
—check your tool stock today . . . Particularly your stock 
of ATKINS SILVER STEEL Crosscuts, Hand Saws, 
Pruning Saws, Shears and other sawing tools .. . These— 
known and preferred everywhere—will stand among the 
first on the wanted list because they have real quality and 
are cheaper in the long run. 
Order from your jobber today. If he can’t supply you with 


genuine ATKINS SAWS, write to us and we will see that 
; your needs are filled-at once. 





E. C. ATKINS 4x0 COMPANY, INDIANAPOLIS, IND. 
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A Resolution for 1934 





E believe that advertising is a funda- 
\\) mental requirement of all retail busi- 
ness; that without it the fullest growth 
of a business cannot be achieved. Printed ad- 
vertising is but one of the phases of the business 
of making the retail store known and respected 
in its trading area or beyond. A clean, well- 
painted and lighted place of doing business, a 
pleasant and honest staff which provides a com- 
prehensive service is also advertising of great 
importance. We recognize that such favorable 
conditions are a prerequisite to any printed ad- 
vertising we may do. 


We believe that advertising is doing its real 
job when it presents in a favorable light the 
store and its merchandise, not merely when it 
advertises merchandise; that anyone who oper- 
ates a store can advertise, if only in a small way, 
and do so profitably. 


We believe that hardware stores, by virtue of 
the merchandise which they offer, can better 
interest the average citizen than other stores can; 
that if properly acquainted with the hardware 
store and its merchandise, more people would 
visit and “shop around” hardware stores than 
are doing at present. We believe that adver- 
tising can and does accomplish this desirable 
condition for progressive stores. In other words, 
advertising can and will build store traffic. 


We further believe that, in order to make 
our advertising more productive of sales and 
store traffic, we must know more about the trad- 
ing area in which we do business. We must 
know who our customers are and what their 
buying capabilities are, what their needs are and 
what their approximate incomes amount to. 


We, therefore, resolve, that during the com- 
ing year and thereafter we will begin by making 
our store and its merchandise more appealing 
than it has ever been; that our staff will be more 
intensely interested in pleasing the customer, and 
that it shall at all times be mindful of what our 
advertising is aiming to accomplish. 


We further resolve that, in preparation for 
our advertising, we will at all times keep our 
merchandise in clean and attractive condition; 
that we will use adequate lighting so that our 
merchandise will appear at its best to the cus- 
tomer. 


We will have a specific objective from the 
beginning, in that we will decide what type of 
advertising best suits our trading area and that 
we will—in the main—use that type of adver- 
tising throughout the year. 


We will seek the opinions of our customers, 
particularly our women customers, whenever 
possible, that we may better arrange and stock 
our store to take care of their household needs. 


We will, as occasion demands and opportu- 
nity presents itself, augment our regular adver- 
tising with auxiliary advertising, such as letters, 
postals or catalogs; we will utilize every legiti- 
mate means of extending the good impression 
of our establishment. 


We further resolve that our advertising shall 
at all times speak the truth, understating facts 
rather than overstating them, in the belief that 
such a policy makes for greater confidence and, 
therefore, more lasting relationships; that we 
will write our advertisements so that even a 
child can understand precisely what we mean; 
that we will endeavar at all times to make our 
advertising original and that it will be written 
to impress the customer rather than ourselves or 
our competitors. We will, above all, banish 
from our advertising the outworn and meaning- 
less superlatives. ° 


We will make full use of our jobbers’ cata- 
logs, using illustrations of the actual item being 
offered with an adequate description of same, 
realizing that jobbers’ catalogs give excellent 
descriptive matter on nearly every item carried; 
that, while we will endeavor to use as much 
space as our means will permit, we will put 
thought into even the smallest space that it may 
yield its maximum results.—J. A. Warren. 
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A REGULAR FEATURE 
OF HARDWARE AGE 


How’s uc Hardware Business? 


Interpreting for hardware 
men, such basic factors as 
crop outlook, freight car 
loadings, circulation of 
money, building progress, 
employment, etc., and 
dealing with specific price 
trends, demand for mer- 
chandise, shortage and 
future outlook as reflected 
by the study of the na- 
tional hardware market 
situation. 











Revere Copper and Brass, Incor- 
porated, have issued revised price sched- 
ules Dec. 11, both to distributors and 
to the direct consuming trade, and cov- 
ering copper sheets, rolls and strips, 
also brass, bronze and alloys under the 
Copper and Brass Mill Products Code. 
A uniform price has been adopted for 
each product, effective to all buyers, 
based on the quantity taken in a single 
shipment. Sheet copper, soft or hot 
rolled, in standard stock sizes and fin- 
ishes, is priced at 1814c. per pound 
base, for 100 to 300-lb. transactions, 
freight prepaid to any U. S. destination. 
Differentials for quantity, size, temper 
and finish are set forth in considerable 
detail. 

True to former practice, these 
products are still scheduled with mar- 
gins so small for retail and wholesale 
distributors as to practically preclude 
profitable re-selling at the mills’ pub- 
lished consumer schedules, to which any 
substantial user is entitled. 

* © # 


Kester Solder Company, Chi- 
cago, raised prices Dec. 2 on pound 
spools of acid core and rosin core 
solder, 3 cents, to 6lc. per pound, with 
a proportionate increase on 5-lb. and 
20-lb. spools. Kester’s household 
“Metal Mender” and the “Radio 
Solder” remain unchanged at $1.67 per 
carton of ten 25-cent (retail) cans. 
Other manufacturers’ lines of bar and 
wire solders are taking no advances at 
this time, tin prices having recently re- 
acted to a lower level. 

* * * 

Turner Brothers, makers of 
waxed glass substitute fabrics, quote 
new prices to the trade Dec. 1, and in- 
clude the cotton processing tax. Genu- 
ine “Glass-Cloth,” 36 inches wide, is 
priced at 20c. per yard, “Limber-Glass,” 
the company’s second-rank product, is 
advanced to 17c. per yard, formerly 
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With Which is Combined 


BUSINESS 





_—___- HIGHLIGHTS 


1544c., and “Crystol Fabric,” the com- 
petition grade, is now 14c. per yard, ad- 
vanced from 12\%c. 

* & & 


Lawn fence and gates, also 
flower-bed border and trellis, quoted 
Dec. 1 for the first quarter of 1934, have 
been advanced $5 per ton by Cyclone 
Fence Company and others. The in- 
crease on gates figures about 2% per 
cent, and on the fencing lines about 5 
per cent. Prices were confirmed with- 
out change on Cyclone Catchall and 
Burnit baskets, or rubbish burners. 

* & # 


Garden hose reels have been ad- 
vanced by several leading makers about 
10 per cent. Comment by other makers 
would indicate advances in prospect, 
ranging from 10 to 33 1/3 per cent. 

* * + 

Drop-forged engineers’ wrenches 
were marked up 10 per cent this month, 
by J. H. Williams & Co., Billings and 
Spencer Co., and others. Certain popu- 
lar-priced general tool lines, offered 
during recent months in competition 
with mail-order leaders, seem destined 
for early advance, if, as expected, the 
forthcoming mail-order catalogs carry 
higher consumer prices. 

* 8 *& 

Lead-headed roofing nails manu- 
factured by Dickson Weatherproof Nail 
Co., Evanston, Ill., are expected to ad- 
vance about 35c. per keg, or 4 per cent, 
effective Jan. 1. Old prices have been 
withdrawn affecting other than im- 
mediate transactions. 

* * * 

When the Electrical Code was 
being formulated, all manufacturers ad- 
vanced wiring devices, such as sockets, 
attachment plugs, duplex receptacles, 
toggle switches and ouilet boxes, very 
drastically, in some cases as‘-much 4s 
150 per cent. They are now reducing 


most of these prices from 25 to 50 per 
cent, in many cases bringing them right 
back to the pre-NRA figures. Since 
many leading jobbers refused to follow 
fully the radical advances when made, 
there will be little change for the pres- 
ent in the general quotations on these 
items to retailers. 
* * 

Sales of household electric re- 
frigerators by members of the refriger- 
ation division of the National Electrical 
Manufacturers’ Association in October 
totaled 47,726, compared with 27,294 in 
October, 1932, an increase of nearly 75 
per cent. Unit sales for the year to 
Nov. 1 totaled 852,589, compared with 
627,151 in the corresponding period of 
1932, an increase of 36 per cent. Stocks 
in the hands of distributors and dealers 
were reported about one-fifth greater 
than a year ago. 

* & & 

The Libbey Glass Manufacturing 
Company at Toledo is reported 12 to 19 
weeks behind in its deliveries of stem- 
ware, because of the rapidity of repeal 
of prohibition. Although the plants 
have been operated at capacity produc- 
tion for several months, the greatest de- 
mand in 20 years has found them un- 
able to fill orders promptly and execu- 
tives are negotiating with several outside 
plants to obtain additional capacity. It 
is estimated that 18 months will be re- 
quired to stock the jobbing and hotel 
trade adequately. 

* * * 

Quotations on rubber have been 
governed by the rise in sterling ex- 
change, but have lately reacted some- 
what. In addition to currency influ- 
ences, prices were bettered through No- 
vember as a result of improved condi- 
tions in the industry, particularly the 
hopeful prospect for output restriction. 
The Rubber Manufacturers’ Associa- 
tion reported October consumption by 
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American manufacturers at an increase 
of 43.2 per cent over October, 1932. 


‘For 10 months of this year, consump- 


tion was 19.5 per cent higher than a 
year ago. Stocks of crude rubber as 
of Oct. 31 were 4.1 per cent below a 
year ago. 
* * * 

Wood screws were advanced 
Dec. 12 by Corbin Screw Corporation 
and others, who announce new base 
discounts as follows, list prices remain- 
ing unchanged: 


Flat head bright 371% per cent 
Round head blued pc las 
Flat head brass a = = 


“ “ec 


Round or oval head brass 30 
These mark-ups range from 12 to 13% 
per cent, the third general advance 
since the low basis in effect during the 
fall of 1932. 

* & 

Cap and set screws were ad- 
vanced 10 per cent on Dec. 1 by most 
of the leading makers. Prices on car- 
riage and machine bolts and stove bolts 
are held steadily by the manufactur- 
ers, and jobbers’ concessions, due to 
lower-cost stocks, are rapidly disap- 
pearing. 

* * * 

A special Dun’s survey of the 
plumbing and heating industry, re- 
cently issued, reports a gain of 4614 
per cent in the sales of vitreous enam- 
eled sanitary ware, to Sept. 30, over 
the same period in 1932. Of the five 
groups into which the plumbing busi- 
ness is divided, that is, pipe, fittings 
and valves, boilers and_ radiators, 
plumbing goods, and “miscellaneous,” 
the bulk of 1933 sales has been in the 
first three, due to the numerous repairs 
made by industrial plants. There was 
a strong movement of home heating 
and repairing materials during the 
early fall, and orders for these ma- 
terials still are numerous, but generally 
for small amounts. Sales, for all 
groups, for the 10 months ended Oct. 
31 exceeded the volume of 1932 by 
approximately 10 per cent, with the 
best monthly increases reported for 
July, August and September. 

& *% * 

Substantial progress in construc- 
tion for November, throughout the 
country, was reported by the F. W. 
Dodge Corporation, estimating a total 
of $162,000,000 for the month, in the 
37 states east of the Rocky Mountains. 
The total was the best since October, 
1931, and represented an advance of 
about 12 per cent over October, 1933, 
or of 55 per cent over November, 1932. 

* *% * 

The American Iron and Steel 
Institute reported the current operat- 
ing rate for the industry on Dec. 11 
was 31.5 per cent of capacity, com- 
pared to 28.3 per cent the preceding 
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week. This was the highest rate since 
that of Oct. 31, when the level was 31.6. 
The present rising trend of steel opera- 
tions contrasts with a usual seasonal 
decline for December. The improve- 
ment is due partly to a greater move- 
ment of miscellaneous products, and 
partly to buying by automobile com- 
panies for production of new models. 
* * * 

Automobile production in 11 
months of 1933 was 63 per cent greater 
than in the corresponding period of 
1932. The November output declined 
53 per cent below October, but was 46 
per cent ahead of last November. The 
total production of cars for 1933 will 
undoubtedly pass 2,000,000, as com- 
pared with 1,431,494 units turned out 
in 1932. Actual sales, too, are running 
better than expected. In the Chicago 
area, for example, November sales of 
new cars were the largest for that 
month since 1929, and nearly three 
times the volume for November a year 
ago. 

* * * 

Freight traffic, indicated by car 
loadings, showed the usual Thanksgiv- 
ing decrease, for the week ended Dec. 
2—falling 14.8 per cent below the pre- 
ceding week. No fair comparison is 
possible with 1932, as Thanksgiving 
was a week earlier last year. However, 
for the two weeks there was an increase 
of 3.4 per cent over the record of a 
year ago. 

* * * 

Electric power output was re- 
duced by the holiday, but the increase 
over 1932 for the two weeks ended on 
Dec. 2 was 5.9 per cent, compared with 
5.6 per cent in the week of Nov. 18. 

* * * 


The November record of com- 
mercial failures again reflects business 
improvement, the number being 1237 
against 2073 in November, 1932. The 
liabilities were $25,353,000, against 
$53,621,000 a year ago. This improve- 
ment has continued in the latest week 
reported—that ending Dec. 7, when 
failures numbered 303, while last 
year’s corresponding figure was 588. 
For the year to date (11 months), 
19,175 insolvencies have been reported, 
compared with 29,353 in 1932, and 
25,527 in 1931. 

* & & 

Department store sales in No- 
vember, reported by the Federal Re- 
serve Board, were 2 per cent higher 
than for the corresponding month in 
1932, but 5 per cent below October, 
and for the first 11 months of the year 
showed a decline of 6 per cent from 
1932. In 9 of the 12 federal reserve 
districts there were increases in No- 
vember as compared with a year ago, 
with the South—Atlanta and Dallas— 
showing by far the best gains. The 


Boston, New York and Philadelphia 
districts each showed a small decline. 
* *% * 


Sears, Roebuck sales for the 
four weeks ended Dec. 3 were 27.2 per 
cent above the similar period last year. 
This is the largest percentage of gain 
in sales over a preceding year since 
December, 1929, and brought Sears’ 
cumulative total for 1933, to date, 
above 1932 for the first time. Mont- 
gomery Ward reported November sales 
25.32 per cent ahead of 1932, and their 
best November in four years. Prices 
in current mail-order catalogs are 
higher than in March, and considerably 
higher than a year ago on items like 
textiles, but the average mark-up on 
all items is stated by mail-order execu- 
tives to be less than 10 per cent. A 
good share of the recent dollar gains, 
therefore, is accounted for by better 
actual tonnage. 

x % * 

Dollar sales of leading chain- 
store systems throughout the country 
in November went further ahead of the 
preceding year than in any month for 
several years. F. W. Woolworth Co. 
sales made an increase of 3.8 per cent 
over a year ago. The S. S. Kresge Co. 
reported a rise of 6.3 per cent in No- 
vember. Grouped sales of the 23 lead- 
ing companies which have reported for 
November showed a gain, over the 
same period last year, of 13.5 per cent. 
In October the average gain over 1932 
was only 8.5 per cent. 

* * * 

Farm purchasing power is a very 
important factor in supporting current 
trade, as shown by the mail-order re- 
ports. The position of the farmer rela- 
tive to other industries has changed 
little in recent weeks. A report of the 
Department of Agriculture on Nov. 15 
placed farm prices at 71 per cent of 
pre-war, compared with 49, the low 
point in February. In July it reached, 
at best, 76. This increase does not 
represent the entire gain in farm in- 
come, since the benefit payments made 
to farmers for taking land out of pro- 
duction are not included. The price 
index of things bought by farmers 
stood on Nov. 15 at 117 per cent of 
pre-war, so the ratio of prices received 
to prices paid was 61, compared with 
71 in July and 49 in February. 


* + 


The farmer has gained relative 
to other consumers, as compared with 
the bottom of the depression, but there 
is still a long way to go to reach the 
objective of 100 per cent aimed at by 
the administration. However, there is 
no question as to the farmers’ increased 
cash income and the stimulus it is giv- 
ing to trade in the farm states. The 
Bureau of Agricultural Economics has 

(Continued on page 40) 
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How One Hardware Store 


Creates Customer Traffic 


I. S. Hunt Co., Rochester, 
N. Y., successfully com- 
features of down- 
town city and country stores 


bines 


By CHARLES J. HEALE 
Editor, Hardware Age 


f WHE I. S. Hunt Co., Rochester, 
N. Y., has successfully com- 
bined the customer traffic mer- 

chandising plan of the big city 

department store with the personal- 
ized special services of the efficient 
crossroads general store. Harmoniz- 
ing these two retailing philosophies 
has made Hunt’s one of the outstand- 
ing hardware stores in New York 
State. Located about three miles 
away from the center of Rochester, 
this business serves a wide variety 
of daily needs. Its customers and 
prospects do not have to go down 
town to the congested areas where 
auto parking is difficult. There is 
always ample parking space adjacent 
to Hunt’s and likewise an ample 
selection of hardware, housefurnish- 
ings, radio, paint, gift items, gift 





General view of hardware end 


16 


1, 


The I. S. Hunt Co. Personnel 


cards, candies, toys, books, maga- 
zines, drugs, electrical appliances, 
sporting goods, hunting equipment, 
ice cream, cigars, cigarettes, tobac- 
cos, etc. Practically every human 
need except foods and clothing may 
be obtained in the one building. 
When the late I. S. Hunt gave up 
his country general store and moved 
into Rochester, in 1914, he founded 
this business to deal in drugs, gro- 
ceries and hardware. He brought 
with him years of experience in re- 
tailing and recognized the impor- 
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Left to Right: J. 
“Art” Smith, W. 
R. Hall, (Chem- 
ist), Herb. Hop- 
kins, Harvey, K. 
Hunt and Charles 
Kiefer 





tance of being able to serve his trade 
with a wide variety of merchandise 
needed daily. Essentially, he estab- 
lished in the residential outskirts of 
a major city a general service store 
to which ideal his son, Harvey K. 
Hunt, and present associates cling 
steadfastly. Throughout the history 
of the firm, non-selling lines have 
been discontinued to make room and 
provide capital for more active 
sellers. New lines are added because 
of their salability and without re- 
gard to their traditional classifica- 
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tion. Hunt’s store saves people a 
trip down town whenever possible 
and on that premise its profits have 
been made. 


Grocery Eliminated 


In 1920, the grocery department 
was closed out. It was not suffi- 
ciently active nor profitable. Its 
elimination permitted a further de- 
velopment of the general hardware 
and housefurnishing lines and pro- 
vided working capital for the devel- 
opment of a_builder’s hardware 
business which quickly became and 
still is the particular hobby of Har- 
vey Hunt, principal owner since the 
death of his father in 1921. J. “Art” 
Smith (“Smitty” to many custom- 
ers), a partner in the firm, is a 
brother-in-law of Harvey Hunt. 
These two men, with marked differ- 
ences in temperament, make a very 
efficient combination. Harvey spe- 
cializes in the outside selling and 
Smitty is a splendid store manager 
with a penchant for keeping goods 
orderly and well displayed. 

Among hardware stores, Hunt’s 
has that rare quality of ample space 
or at least an uncrowded appearance. 
The hardware store measures 30 by 
90 ft. and the adjoining drug store 
15 by 40 ft. The overall measure- 
ments of the building are 30 by 110 
ft. A wide archway connects the 
two main divisions of the business. 
Stores hours were 7.30 a. m. to 9.30 
p. m. for the drug store, which is 
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open Sundays from 3 p. m. to 9 p. m. 
The hardware end was open from 8 
a.m.to 6 p.m. (These hours were 
on the pre-NRA basis. The present 
schedule we do not know.—Eb.) 
Supplementing the general line of 
shelf hardware, housefurnishings, 
major and table electrical appli- 
ances, sporting goods, hunting equip- 
ment, toys, paints, radio, etc., Hunt’s 
has a thoroughly complete gift de- 
partment which operates all year. 
Here the customer may obtain bridge 
sets, party favors and prizes, leather 
goods, ornamental and novelty china 
and glassware, colored candles, con- 
sole sets, ash trays, vases, etc. To 
make this gift service really com- 
plete Hunt’s have a full assortment 
of gift cards for birthdays, anniver- 
saries, holidays or other special oc- 
casions, and also a special gift 
wrapping department where colored 
paper, ribbon, twine, etc., are availa- 
ble. A comfortable desk and chair 
are available that cards may be ad- 
dressed and signed. For the past 
eight years the drug store has had 
a sub-station Post Office. Here gifts 
may be mailed if for out of town or 
non-deliverable by the store or the 
customer. This feature of Hunt’s is 
a regular beehive during the Christ- 
mas season and is reasonably active 
all year. The card stock is kept 
modern and usually offers 500 kinds 
of cards from which a selection may 
be made. Although a busy store, it 
avoids the downtown air of confu- 
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sion. People appreciate this com- 
plete service handy to their homes. 


Circulating Library 


Another customer traffic builder is 
the circulating library which has 
brought much trade to the general 
business during the past four years. 
At first Hunt’s took an agency for a 
well-known circulating library, but 
for the past three years has owned 
its own stock of about 400 books. 
These are bought at 75 cents, $1 and 
$1.50 each and are rented as fol- 
lows: 5 cents per day, 6 cents for 
two days and 3 cents for each addi- 
tional day. More than 300 custom- 
ers use the book service regularly. 
When books cease to be active under 
the rental plan they are offered for 
sale at 25 cents each and new books 
are purchased. The rental revenue 
per book runs from $3 to $4. The 
books are displayed in and near the 
archway which separates the general 





General view of I. S. Hunt store 
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A corner of the Hunt Drug Store showing a glimpse of the hardware store through 

the archway. Below a reverse view into drug store. Note selection of gift items, 

cards, writing desk and books for circulating library. This is in front left hand 
side of the store. 


hardware and drug stores, thus giv- 
ing both phases of the business the 
benefit of the traffic, although the 
library is considered part of the gift 
department in the hardware end. 

The drug store with its tobacco, 
cigars, cigarettes, packaged ice cream 
and candies brings a good flow of 
customers all day long. Boxed 
candy is sold at 50 and 70 cents the 
pound. There is also a counter of 
penny and nickel candy to encourage 
the kiddies to get the “Hunt habit.” 
The drug store sells cameras and 
films and has an agency for develop- 
ing and printing pictures. This ser- 
vice averages four customers per day 
with a purchase of new films to about 
two out of the four. 

Popular magazines are sold in the 
drug store and will be held on call 
for customers. Magazines or books 
not carried in regular stock will be 
obtained even though Hunt’s must 
make the purchases at retail. This 
is typical of the personalized special 
services rendered. The same prac- 
tice is followed for preferences in 
tobaccos, shaving cream, powders, 
cosmetics, golf balls, films, or, in fact, 
anything people in the district 
desire. 

The post office and two coin box 
telephones are not profitable in 
themselves, but they serve to bring 
people to Hunt’s and provide a 
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needed service for the community. 
The post office averages 400 custom- 
ers a year, among which 100 make 
purchases in the hardware store. 

In both main divisions of the busi- 
ness, there are few arbitrary display 
or departmental arrangement rules. 
All display fixtures are portable and 
are moved about regularly. Hunt's 
do not permit people to get accus- 
tomed to nor tired of their displays 


because there are changes made in 
some part of the store every day. 
This plan, the wide range of goods 
and the lack of congestion in the 
store have made it a natural local 
shopping place. The “shop around” 
or “look about and take your time” 
idea has been advertised and encour- 
aged by word of mouth for many 
years. It is a common sight to see 
either a man or woman, with or 
without children, stroll about Hunt’s 
with no apparent specific needs. 
The store is so arranged that it en- 
courages this profitable consumers’ 
habit. 

As in all residential sections 
suburban to major cities, this com- 
munity has much of the small town 
spirit, where neighbors know each 
other. Hunt’s staff members know 
many of their customers by name 
and are often acquainted with entire 
families. This gives a fine personal 
touch to their relations with custom- 
ers and tends to bind customers 
more closely to the store. 

The business of Hunt’s is half for 
cash and half for credit, with a long 
record for negligible losses on credit 
sales. As Harvey Hunt explains it: 
“We do our credit worrying before 
we make the sale, not afterwards. 
And we know most of our credit cus- 
tomers before they acquire that 
status.” 

All radios and major and table 
electrical appliances on display are 

(Continued on page 40) 
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Can a Hardware Store Compete With Specialty Stores in 
Merchandising Electric Refrigerators, Radios, Ranges, Etc.? 
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The store adjoining the Fruehauf store was taken over, redecorated and arranged in accordance with this type of merchandise. 
It is a display second to none of the specialty shops in Cleveland. 


Carl Fruehaui says 


IT CAN BE DONE 


URING the last two years 
D hardware dealers all over the 
United States have literally 
jumped into the washing machine, 
radio or electric refrigeration busi- 
ness as a means of getting increased 
volume necessary to take care of 
overhead expenses. 
After fourteen successful years as 
a hardware merchant, Carl Fruehauf, 
17702 Detroit Avenue, Lakewood, 
Ohio, decided last March to add an 
electric refrigeration department to 
his business. He took over the ad- 
joining storeroom, decorated it and 
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furnished it in accordance with dis- 
play rooms for this type of merchan- 
dise. When completed Mr. Fruehauf 
had a display second to none of all 
the specialty shops of greater Cleve- 
land. 

Next he purchased—not one—but 
ten refrigerators of one make, giving 
him a complete display of all house- 
hold models in the line. 

The first week following the open- 
ing showed the sale of six refriger- 
ators, all of the larger and higher 
priced models. After this start, they 
have enjoyed a very satisfactory sea- 


son in spite of the so-called de- 
pression. 

On Oct. 1, Jay T. Smith, an ex- 
perienced range and _ refrigeration 
man, joined the Fruehauf company 
as sales manager of the home ap- 
pliance department. Two lines of gas 
ranges have now been added to this 
department. 

Through the cooperation of the 
American Stove Company, a formal 
opening was held on Friday and Sat- 
urday afternoon and evening, Oct. 21 
and 22. 

Mrs. Bergem, food economist for 
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the American Stove Company experi- 
mental kitchens, prepared and baked, 
for visitors, all the delicacies made 
possible with modern kitchen equip- 
ment. Of course, cooking utensils 
from the Fruehauf hardware depart- 
ment were prominently utilized. 

A representative from the manu- 
facturers of the Vaculator brewed 
and served delicious coffee from this 
innovation for the modern home. 

Sales of three ranges, two refrig- 
erators, one mixer and one Vacula- 
tor were closed during the showing. 
The Fruehauf company now has 
prospects who are prospects and will 
be kept busy for the balance of the 
year. 

As the appliance department is 
connected with the hardware depart- 
ment by a ten-foot archway, it is 
evident that the hardware end of the 
business profited by having over 
four hundred people visit it by spe- 
cial invitation. 

With a set-up of this kind, the ap- 
pliance department, headed by a man 


"NB PTTIANE 


“ts 


TOTO OF 


i 








Entrance and front of the display room adjoining the Fruehauf store. 


experienced in that particular line, 
allows Mr. Fruehauf to devote the 





major part of his time to his hard- 
ware business. 


Here are the Correct Wine Glasses 


HROUGH the courtesy of the 

Fostoria Glass Co., Moundsville, 
W. Va., we present the accom- 
panying illustration showing the dif- 
ferent types of wine glasses now in 
demand in States where prohibition 
has been repealed and where wines 
and liquors are permitted to be sold 
legally. This is taken 
from a chart, published by Fostoria, 
of proper glasses to use and the cor- 
rect wines to serve with the various 


illustration 


courses of a dinner. Among the other 
features of this chart are the follow- 
ing rules for serving wines: 

1. Serve dry wines first, to be fol- 
lowed by sweet wine. 


1 Y oz. Tall 1 oz. Brandy. 3 oz. Cocktail. 
Whisky Sham. For Brandies or For all general 
Also a good for Pousse-Cafe. cocktails. 


brandy glass. 
Made in crystal 
only. 
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Goblet 4/2 oz. Rhine 52 oz. Saucer 5_ oz. Wine. 3 oz. Martini { oz. Cordial. 
Wine. For Rhine (Champagne). or Claret, Cocktail. Also For Cordials 
' wine or Hock For Sparkling Sauterne and for Port Wine. only. 
wine. wines. Red Burgundy. 


2. Never serve a red wine before 
a white wine. 

3. Never serve a red burgundy be- 
fore a claret. 








~ rr 
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<___ 
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<a 
2 oz. Sherry. 52 oz. Hollow 7 oz. Long Stem 
For Sherry, em Ch Ch 
Madeira or For Champagne 
Vermouth. or Sparkling 


4. Serve only one sparkling wine 
at a meal. 

5. Ice Rhine wines. 

6. Serve other white wines at 10 
to 15 degrees under room tempera- 
ture. 

7. Serve all red wines at room 
temperature with the exception of 
Sparkling Burgundy which should be 
served cold. 

8. It is permissible to use the 
same wine and glass for more than 
one course. 

9. A glass never should be filled 
more than two-thirds full. 

10. Serve champagne very cold. 

11. Never place ice in any wine 
glass. 
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AST week I had my first experi- 
L ence as a juror. Until recently, 
my vocation automatically pre- 
cluded such service in New York 
State. It was interesting and I en- 
joyed the opportunity which should 
be considered a privilege as well as a 
duty incident to citizenship. It is 
idle for men to criticize the courts if 
they do not willingly serve on juries 
when called, and contribute spe- 
cifically to the “dealing out of jus- 
tice.” Court procedure seems to have 
considerable “lost motion” through 
the efforts of opposing attorneys to 
establish uncontrovertable facts 
which the clerk could read off to 
everyone’s satisfaction and accept- 
ance. Both sides waste time getting 
the name, address and basic occupa- 
tion of each witness, on the official 
record. Very easily the clerk could 
call the witness and announce these 
data, saving from 15 to 25 minutes 
per witness. Judges must be very 
patient, as attorneys like to shout, 
ask improper questions and offer ob- 
jections to each other’s direct or 
cross-examination. This seems to be 
a technique designed to confuse the 
witness and the jury—and it too often 
succeeds. 


— HA —- 


During a recess one of the other 
jurors told of an experience he had 
during a trial a year ago. One attor- 
ney offered so many and such con- 
stant objections plus unwarranted at- 
tacks on his adversary’s behavior and 
reputation that he annoyed the entire 
jury. He also gave considerable at- 
tention when “summing up” to an 
attempt at irrelevantly besmirching 
the character of his opponent’s client. 
All this he did instead of concentrat- 
ing on his own claims for a verdict. 
The result: as soon as the door closed 
upon the jury, there was an imme- 
diate outburst from all twelve “good 
men and true” which promptly led to 
a verdict for the other party. This 
jury felt that a man who spent most 
of his time knocking an adversary, 
must be short on claims and rights— 
and so, he lost. 
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by CHARLES J. HEALE 
Editor, Hardware Age 


HIS story has its occasional par- 

allel in other fields of activity. 
There is the salesman who knocks his 
competitor’s goods and services in- 
stead of selling his own. In a town 
where I once lived there were two 
newspapers. The editor of one had, 
in almost every issue, some direct or 
inferred criticism of the other. The 
town would have been better served 
and this man’s paper more profitable 
had he devoted his talents toward 
rendering an unquestioned newspaper 
service to the community. But, per- 
haps it is the frailty of human nature 
that is indicated by such signs of 
weakness in the legal, selling and 
publishing professions. 


HA 








Another juror, a district sales ex- 
ecutive for a well known electric re- 
frigerator, told an entirely different 
story. In common with others in the 
field his company is working under 
NRA requirements, had increased its 
employment and payroll. He esti- 
mated the actual payroll increase at 
16 per cent, which additional NET 
AMOUNT he agreed should be (and 
must be) added to the cost of the 
finished product. Instead, this addi- 
tional cost had been pyramided so 
that the selling cost of the product 
actually carried a profit margin on 
the payroll increase, as this was all 
grouped in as production cost with 
materials, light, rent, heat, etc. This 
advanced the selling price too sharp- 
ly and was hurting sales, said this 
juror. Immediately, four other 
jurors reported the same pricing 
practice in their own fields and like- 
wige complained that the sharper 
advances in their goods were provid- 
ing sales resistance. The refrigerator 
man said more than twenty-five of 
his own prospects, in past 30 days, 
would have been “sure sales,” due to 
more regular employment but for the 
increased price. Had the advance 
been more moderate or taken in 
easier stages, this salesmen felt, he 
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would have sold most of these twen- 
ty-five prospects. To prove that he 
was not merely a chronic “kicker,” 
he showed me his firm’s acknowledg- 
ment that his 1933 sales quota had 
been passed early in November and 
that he was slated for a bonus at the 
close of the year. 

HA—. 

As this issue goes to press, the 
basic wholesale code has not been 
signed nor approved. The delay is 
due to conflict on the “definitions” 
and “price differentials” clauses. 
These are the heart of the proposed 
code, from the wholesalers’ stand- 
point. The text of the code as pro- 
posed at the hearing and a running 
story on the hearing was published 
in the Nov. 23rd issue. Since that 
time, requests for extra copies of both 
the text and the story necessitated the 
making of reprints. These also in- 
clude the text of the official code 
sponsored by the Fabricated Metal 
Products Federation, essentially a 
basic code for most hardware manu- 
facturers. Several hundred of these 
reprints have been sent, upon request, 
to dealers, wholesalers and manu- 
facturers. Secretaries of local retail 
and of local wholesale hardware as- 
sociations have requested copies for 
distribution at their meetings. There 
are still a few of these reprints avail- 
able. If you want some, drop me a 
line. I also have a few reprints of 
the approved basic retail code. 

HA 
HIS is the last issue of the year 
1933. As the old year passes 

out there are unmistakable signs of 

general business recovery. The basic 
factors in our economic structure en- 

courage the belief that 1934 will be a 

much better business year. We 

should all strive to make 1934 a bet- 
ter year. It can be done. HARDWARE 

AcE pledges its support toward this 

objective. 
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To every hardware man and his 
family, the staff of HarpwareE AGE 
joins me in saying Merry Christmas 


and A Happy New Year. 
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Railey-Milam, Inc., Miami, Fla. 


Catehing Christmas 
Gift Shoppers 


ERHAPS that Christmas win- 

dow is beginning to look a bit 

weary; it has been on display 
for quite a time. Here are a couple 
of arrangements that will put re- 
newed pep and snap into the win- 
dow for those last minute gift shop- 
pers who form such an important 
part of the Christmas trade. Those 
wise window trimmers who have had 





This arrangement of Series B fixtures 
is used in the window at the right 
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Series B Arrangement 
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a set of HarpwareE ACE interchange- 
able window display fixtures made 
can arrange a fresh set up in a very 
short time. 

For those who have not yet writ- 
ten in for the sheet of instructions 
for building these fixtures, the win- 
dow display editor has a limited 
supply which will be mailed without 
charge to readers as long as the sup- 
ply lasts. 

The windows shown in the photo- 
graphs this issue are excellent and 
timely for after-Christmas trims as 
well as during the holiday season. 
The large photo at the beginning of 
these pages comes from Railey- 
Milam, Inc., Miami, Fla., and is the 
work of Robert Gatliff of that store’s 
staff. Featuring glassware and re- 
lated items, itis particularly timely 
because of the recent repeal of the 
eighteenth amendment. Those re- 
tailers who intend to stock stemware 
and other glassware will find this 
window photo very helpful and full 
of suggestions for thetr own window 
displays. 

The excellent tool window comes 
from Bannister & Geyer, Newark, 
N. J., and has that particular neat- 
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ness and suggestion of precision that 
pleases the user of mechanics’ tools. 
This is a tool window well worth 
study and use by other hardware 
merchants. It should be remem- 
bered that tools make the finest kind 
of Christmas gifts for the men folks 
and this particular window would be 
a good one to copy for this purpose 
as well as later. 

Nineteen hundred and thirty-three 
has been a very encouraging year 
for the window display editor. More 








; oZast minute GIFT ITEMS} 


‘ THINGS YOU CAN CARRY HOME i 








Bannister & Geyer, Newark, N. J. 


evidence of retailers interest in win- 
dow displays suggested here has been 
indicated than in any year in our 
history. Because of a 
greater effort, due to general busi- 
ness conditions, window trimming 
has apparently received a_ great 
It is gratifying that Harp- 
WARE AGE window display sugges- 
tions have played such a wide part 
in this improvement. Each issue, we 
have selected the best and most 
timely windows available for the 
benefit of window trimmers in all 
parts of the country. This policy 
will be continued throughout the 
coming year and it is confidently ex- 
pected that as great or greater ad- 
vance will be made in the window 
trimming by our readers. 

Send for your copy of the instruc- 
tion sheet for building the Harp- 
WARE AGE interchangeable display 
fixtures, so that you will be in a 
position to take immediate advan- 
tage of the many sketched sugges- 
tions that appear in every issue. The 
new year is bringing many new ideas 
that will make your windows stand 
out upon the retail scene in a way 
that you will be proud of, to say 
nothing of the increased interest in 
your store on the part of your cus- 
tomers. After all, windows are your 
most easily available means of talk- 
ing to the public. Make the most 
of them with the help of your busi- 
ness paper. 
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Things that Interest Me 


NE of the largest hardware 
() jobbers in the South has just 

called and states their busi- 
ness since the Ist of July, 1933, is 
40 per cent ahead of last year. He 
further states that bottom was struck 
in the depression on July 1, 1932. 
Since then there has been a steady re- 
covery, slow at first, but gaining in 
momentum. Good cotton and tobacco 
crops. Good prices. 


* * * 


Several manufacturers have told 
me that this fall their records indi- 
cate a decided improvement in the 
buying of higher grade goods. The 
mania for buying all kinds of cheap 
trash, just because it was cheap, is 
passing away. The consumers of the 
country, especially the housekeepers, 
have discovered that buying this 
trashy merchandise is not economi- 
cal. 


Reports received from salesmen 
over the country indicate that busi- 
ness is showing its best increase in 
the Southern States, next in the West 
and the Northwest, next in the cen- 
tral part of the country and last of all 
in the Eastern States. It is a curious 
fact that when the depression started 
the Eastern States were the last to 
feel it. Now that we are coming out 
of the depression the Eastern States 
seem to be the last to feel the re- 
covery. Former panics started in the 
East and traveled westward. Recov- 
ery in those panics started in the 
East and the Western States grad- 
ually followed. This time the proc- 
ess seems reversed. 


* * * 


Raw materials, the price of which 
always indicates the trend of busi- 
ness, while having their slight ups 
and downs are steadily holding their 
own. Several leading manufacturers 
have told me they are covering their 
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requirements for the raw materials in 
their business not only for 1934, but 
even for 1935. They are having some 
difficulty in placing their orders at 
present prices so far in the future. 
This fact would indicate what some 
of the best posted men in the busi- 
ness think about prices for next year 
and the year afterwards. Please 
understand I am simply reporting 
facts that I know to be true. I am 
not expressing any personal opinion. 


* * * 


The price of gold stays up. This 
has stimulated gold mining all over 
the world. A lot of old mines in va- 
rious countries are being revamped. 
I have been surprised in studying 
gold statistics to note how much gold 
is produced in Canada. There are also 
important gold mines in Central 
America, Venezuela, San Salvador, 
etc. One of my gold mining friends 
told me at the time when the price 
of gold was low they quit active 
work in their mines in Central Amer- 
ica, but the native Indians continued 
to work the mines on their own ac- 
count. They allowed the Indians to 
take out all of the gold they could. 
On account of their primitive meth- 
ods it did not amount to much. How- 
ever, they kept the mines open and 
also gathered enough gold to support 
themselves and stay in the neighbor- 
hood, so the local supply of labor 
did not leave the vicinity. 


* * * 


Placer gold mining has revived in 
all of the gold rivers and streams in 
the country. Thousands of unem- 
ployed men and women have gotten 
back to placer mining. This has led 
to an unusual demand for gold wash- 
ing pans, picks, shovels, tape lines, 
mercury and boots, not to mention 
camping and cooking outfits, rifles, 
ammunition, etc., etc. Placer mining, 
you know, is done on what is known 


as hard pan—the rock bottom of the 
stream. The gold in the form of 
nuggets and dust lodges on the top 
of this rocky hard pan in the sand of 
the stream. In removing the earth 
and sand “Half-spring” long handled 
shovels are used. These shovels bend 
in the middle, lie flat on the hard 
pan and so scrape its surface. Stiff 
pointed shovels would not work. 
There has been quite a demand for 
frying pans with long folding han- 
dles. They pack well on the donkeys 
and horses of the prospectors and the 
long handle is useful in protecting 
the hands of the cook. 

In the past many manufacturers 
would work full time, or overtime, to 
fill orders just before the busy sea- 
son. When the dull season came on 
they would shut down sometimes for 
weeks. The NRA 40-hour law will 
cause manufacturers to work all the 
year round. It will be necessary for 
them to manufacture and accumulate 
stocks in their warehouses in dull 
times to have a seasonable supply. 
This will no doubt cause some extra 
interest on extra inventory, but this 
will be offset by workmen having 
steady jobs in such industries all the 
year round. 


The Boston Post Road is lined 
with hot dog stands. Stopping for 
refreshments at one of these stands 
the other day I asked the intelligent 
young cook in charge what affect 
selling beer had been on their busi- 
ness. He replied that before the re- 
peal of prohibition on beer their sales 
ran very heavily to root beer. They 
bought this beer by the cask and, of 
course, sold it by the glass. He 
said since the 3.2 beer appeared the 
sales not only of root beer, but of 
all other light drinks had fallen off 
heavily as tourists seemed to prefer 
regular beer. His objection to sell- 
ing regular beer was that the profit 
was not nearly as good as that on 
root beer and the other soft drinks. 


The 3.2 beer had made a dent in his 
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profits, and now that stronger beer is 
here he expected conditions to be 
worse. “But won’t your sales of beer 
increase?” I inquired. I was sur- 
prised when he stated that he had 
noticed no great increase in the 
amount of drinking since beer had 
come back. They stop and order a 
hot dog or lunch and then they order 
something to drink with their meal. 
If it is not one thing it is another. 
“Now,” he stated, “my sales are 
running to beer.” 

An expert cook always fascinates 
me. I love to watch cooking under 
way. This young fellow was an ex- 
pert. What interested me was how 
many different things he could watch 
and keep going on the stove at the 
same time. He would even fry and 
poach eggs, and get them timed just 
right. This young fellow was a 
genius in his line. He used a large 
Sabatier knife to cut bread. It was 
evidently very sharp. He told me 
they bought the best knives and kept 
them with a razor edge. He said they 
couldn’t waste time with dull knives. 

I asked him to let me handle this 
Sabatier knife. It was French shaped 
all right, but I noticed it was made 
in Solingen. He had a good assort- 
ment of kitchen cutlery and I no- 
ticed all of his knives were of high 
grade brands. He showed me a spe- 
cial fork with a very long handle 
that he told me he found especially 
useful. This fork had only two 
prongs, but they were close together. 
The handle was made of wood and 
must have been 18 in. long. I wonder 
how many hardware stores carry 
these forks? I am sure they would 
be useful in many kitchens. The long 
handles like those of the hinge han- 
dle frying pans protect the hands of 
the cook from the heat. 


* * * 


Speaking of beer, one of our party 
remarked that barkeepers were also 
very efficient. “Have you ever no- 
ticed,” he said, “when they put your 
glass of beer on the counter and wipe 
off the foam with their beer stick that 
this glass of beer stands on a copper 
drain? All the surplus foam and 
beer goes down through the holes in 
the top of this drain. Now under this 
drain all the bars have pitchers and 
the surplus beer is caught in this 
pitcher. The other day I was sitting 
at a table in a bar room in New 
York and the waiter brought me my 
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stein of beer. I gave it one look and 
then I stepped up to the bar, put the 
stein back and remarked to the bar- 
keeper I wanted my beer out of the 
faucet and not out of the pitcher.” 
“Say,” said the barkeeper, “you must 
be in the business.” 


* * * 


Have you read the story “On the 
Bottom” written by Commander 
Edward Ellsberg, giving an account 
of the raising of the submarine C51? 
This story of sea diving is one of the 
most interesting I have ever read. 
Commander Ellsberg writes in a 
plain straight forward style without 
any fuss or feathers. The courage of 
these divers is almost beyond belief. 
Imagine descending 132 ft. to the 
bottom of the ocean and then enter- 
ing the smashed side of the sub- 
marine filled with the bodies of its 
dead crew. Imagine forcing your way 
into all parts of this submarine 
dragging your air line after you. Of 
course, if anything happened to this 
air line, this piece of rubber hose, 
it would be “all day” with the diver. 
To an inquisitive and curious mind 
this book will be intensely interest- 
ing. Of course, one of the greatest 
handicaps in diving so deep is the 
enormous weight of the water upon 
the diver. This weight is offset by 
pumping down compressed air. Com- 
mander Ellsberg’s description of the 
cause of the diver’s disease “the 
bends” is most interesting. When this 
compressed air is forced into the div- 
ing suit of the diver his entire body 
and his blood absorb the air just 
as when gas under pressure is 
pumped into ginger ale. Now, when 
the diver is brought to the surface, 
of course, the pressure of the water 
is removed. So his blood being full 
of compressed air, unless something 
were done, would bubble and effer- 
vesce just like a-bottle of ginger ale 
when the cap is removed. Coming 
quickly to the surface, without pro- 
viding for this danger, brings on 
“the bends” which results in paral- 
ysis. For a long time the cause of 
“the bends” was not understood. 

Now the danger of the bends is re- 
moved by bringing a diver up very 
slowly, with numerous stops on the 
way up from the bottom, and then 
just as soon as he reaches the ship 
he is promptly placed in a de-com- 
pressor, a tank with compressed air. 
Here compression is gradually re- 








duced, while the diver takes active 
exercise and is being well rubbed 
down. After reading this book one 
wonders how it is possible even at 
very high wages to find men who 
will engage in this very hazardous 
occupation. This book is well worth 
while. 


* * * 


No doubt my readers have been 
expecting to hear from me on the 
subject of the great seller, “Anthony 
Adverse.” I must admit that I have 
been slow to write about this very 
long story because I have been read- 
ing it on the installment plan. No 
other book in the last few years has 
created the sensation of Anthony Ad- 
verse. It was written by Hervey Al- 
len and he was writing the book 
four years. His publishers supplied 
him with money to write while he 
was engaged on this monumental 
work. 

The time of the story is the few 
years just before the Battle of Water- 
loo. Adverse has all sorts of adven- 
tures in many countries. He even 
becomes a slave trader in Africa, anc 
the methods of slave trading and 
shipping slaves to America is told in 
great detail. The author is a realist. 
Some of Anthony’s adventures and 
observations of a salacious nature are 
told fearlessly and in great detail. 

In the main, like all the other 
“million guinea pigs” in this coun- 
try I have been fascinated with this 
story. It is full of adventure and ro- 
mance, but back of that is a great ac- 
cumulation of historical narrative. 
Hervey Allen has been accused by a 
number of critics of making many 
historical mistakes in dates. He de- 
scribes the use of things that did not 
exist at the time. One critic has 
counted the errors he found in this 
book and the count is startling. 

However, regardless of these errors 
it is a great story; in fact, it is not 
one story, but a long line of stories 
strung together about the life of one 
man. The finish is surprising. It 
suggests the futility of life. After a 
lifetime of adventure and hairbreadth 
escapes Anthony settles down on his 
hacienda in Mexico. Then one day 
he goes out to chop down a tree. He 
is killed by the head of his axe flying 
off the handle. He is buried in the 
local church under the altar. Time 
passes, the roof of the church falls 
in; Anthony is forgotten. 
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The above cartoon, published by Progressive Grocer, is equally well applied to the hardware man’s problem. Every hardware 
merchant is familiar with the drug store’s inroads upon his business, dealing in almost every line of merchandise and doing 
so at all hours. Law permits them to operate Sundays as well as week days at all hours presumably because they conduct a 
cubbyhole known as a pharmacy somewhere on the premises. Here and there other merchants are retaliating with the result 

pictured above. 


Extra Pieees for Sets Inerease Dinnerware Sales 








ALES of better dinnerware sets 

have been increased and losses 
from mark-downs, due to breakage 
in transit and in the store have been 
virtually eliminated, thanks to a sim- 
ple plan employed by the San Jose 
Hardware Co. of San Jose, Cal. Many 
a customer, they found, would buy 
a better set but for the fact that it 
is not possible, as a rule, to add to 
it or to replace the items that have 
been broken in use. This store over- 
comes this objection by ordering 
extra cups, saucers and plates in din- 
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ner size when they place orders for 
sets with the factory. Manufactur- 
ers of good dinnerware are glad to 
cooperate with them. 

Dinner plates and cups and saucers 
are the items most frequently broken 
or desired for adding to a set. So 
when a customer is considering the 
purchase of one, they always explain 
to her that a limited number of cups 
and saucers and plates are available 
at present and suggest that she an- 
ticipate future requirements and buy 
while they are still to be had. A 


ratio of about two dozen cups and 
saucers and a dozen plates to ten 
sets in a pattern seems to be a satis- 
factory number of extras to order. 

Most customers buying better sets 
are glad to purchase two, four or 
even six extras, which helps to bring 
up the amount of the sale and in- 
crease ultimate satisfaction with the 
dinnerware. Furthermore, it makes 
it possible to reduce mark-downs on 
sets that would otherwise be incom- 
plete because of breakage, either in 
the store or in transit. 
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F. C. Gardner 53 Years With E. C. Atkins— 
Celebrates 50th Wedding Anniversary 


To few men in this hurly- 
burly age is given the rare and 
unique distinction enjoyed by 
Fred C. Gardner, secretary and 
treasurer of E. C. Atkins & Co., 
Indianapolis. On Nov. 28th— 
two days before Thanksgiving— 
he and Mrs. Gardner celebrated 
their 50th wedding anniversary, 
and three years previously—in 
1930, to be exact—Mr. Gardner 
also celebrated the 50th anni- 
versary of his connection with 
the E. C. Atkins & Co. To be 
able to look back over half a 
century of wedded happiness and 
usefulness and to enjoy a 53- 
year record with one business 
connection provides a dual thrill 
that comes to few men—50 years 
is a long, long trail. Both Mr. 
and Mrs. Gardner enjoy excel- 
lent health and their golden wed- 
ding anniversary was featured by 
an outpouring of _ relatives, 
friends and business associates. 
One interesting and outstanding 
feature of the reception was the 
presence of 25 or more of the 
guests who were present at the 
wedding ceremony 50 years ago, 
and to these and the other 
guests Mrs. Gardner proudly dis- 
played the wedding gifts pre- 
sented on that occasion. 

Mr. Gardner was 21 years old 
when he married Miss Cara E. 
Davis, an Indianapolis _ girl. 
They have two daughters, Mrs. 
Mary Elizabeth Fletcher and 
Mrs. Margaret Lucy McConnell, 
both of whom were present with 
their children at the celebration. 

It was in 1880 that Fred Gard- 
ner entered the employ of E. C. 
Atkins & Co. as an office boy and 
clerk. Since that time he has 
done all the things that an am- 
bitious young man in any organ- 
ization can find to do. Since 
1912 he has been secretary and 
treasurer of the company. Time 
has not dulled his virility or 
the keen interest he has always 
displayed in the affairs of his 
family, company, city and state. 
He is an officer or director of 
several other important corpora- 
tions outside the hardware man- 
ufacturing field, including the 
Indiana Bell Telephone Co. He 
is a member of the city council; 
has been treasurer of the In- 
diana State Republican Club and 
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iF 
F. C. GARDNER 
Republican City Committee, and 
was at one time a city Park Com- 
missioner. He is also active in 
various Masonic bodies, the In- 
dianapolis Board of Trade, as 
well as local banking, hotel and 
theater activities. Incidentally, a 
200-acre farm is a pet hobby. 
HarpwareE AGE joins with the 
host of friends in wishing Mr. 
and Mrs. Gardner continued 
good health, happiness and pros- 
perity. 
WIZARD, INC., HAS NEW 
SALES HEADQUARTERS 


The sales and advertising de- 
partments of Wizard, Inc., Chi- 
cago, Ill, manufacturers of 
household specialties and auto- 
mobile mops, polishes, etc., were 
moved from the plant on the out- 





skirts of Chicago on Dec. 15. 


The new sales offices are located 
in the Merchandise Mart and are 
in charge of M. K. Grey, director 
of sales and advertising. 

The entire line of automobile 
supply items is now put up un- 
der the “Wizard” trade-mark. In 
addition the Wizard line of mops, 
polish and other household items 
has been revised and put up in 
specially designed glass molds. 





H. K. RUTHERFORD JOINS 
SALES ANALYSIS GROUP 


Harry K. Rutherford, for a 
number of years export manager 
and more recently sales manager 
of the Industrial Division of 
Henry Disston & Sons, Inc., Phil- 
adelphia, Pa., manufacturers of 
saws, tools, etc., has joined the 
Sales Analysis Institute, Buffalo, 
N. Y. Mr. Rutherford, who has 
long been an analyst in sales 
work, will manage a new branch 
of the institute to be opened in 
Philadelphia, Pa. 

Mr. Rutherford has had years 
of export training and has trav- 
eled throughout Europe, to Man- 
churia, Asia, Australia and South 
America. His experience in coach- 
ing and managing distributor 
salesmen was an important part 
of his work, while in Disston’s 
Industrial Department, which will 
prove of value in helping to es- 
tablish the Institute’s branch in 
Philadelphia. 

The Institute, a corporation, 
has developed a method of ana- 
lyzing products, charting sales 
points and coaching salesmen 
which has already been used to 
assist sales managers increase the 
effectiveness of their salesmen. 








HOLLEYMAN 50 YEARS 


Recently W. C. Holleyman, | 


vice-president and general sales 
manager of Beck & Gregg Hard- 
ware Co., Atlanta, Ga., wholesale 
distributors, celebrated his fiftieth 
anniversary with the company. In 
celebration of the event a dinner 
was held in Mr. Holleyman’s 
honor, at which the entire organ- 
ization was present. 

The employees of the company 
presented Mr. Holleyman with a 
watch as a token of their esteem. 
Mr. Holleyman was given a trav- 
eling bag on behalf of the sales 
force. 

More than 150 congratulatory 
letters and telegrams were re- 
ceived by Mr. Holleyman. 





WITH BECK & GREGG 





W. C. HOLLEYMAN 














Clerks Do Not Pay 
NRA Assessments 





Newspaper Reports In Error, 
Store Owners Must Pay and 
Report Code Enforcement 
Costs. 





“A reporter’s mistake has 
caused NRA embarrassment 
but also brought it evidence 
of support,” says an Associa- 
ted Press dispatch from 
Washington, D. C., dated 
Dec. 15. The report contin- 
ues: “Through misinterpreta- 
tion, a story went out that 
every employee in a retail es- 
tablishment had to pay 25 
cents a year to support the 
code. It should have said that 
each establishment had to pay 
on the basis of 25 cents for 
each employee. Clerks by the 
score sent in their quarters to 
the NRA.” 

Elsewhere in his issue is 
a news report on this subject 
stating that local NRA 
boards may make similar as- 
sessment but in no case may 
the total annual assessment 
(national and local combin- 
ed) be more than $1 per em- 
ployee. 











BARRETT ACQUIRES 
-HART PUNCHHES, PLIERS 


William L. Barrett Co., Bristol, 
Conn., has acquired the equip- 
ment, patents, etc., on the line 
of ticket punches and light pliers 
formerly manufactured by the 
H. C. Hart Mfg. Co., Unionville, 
Conn. The Barrett company is 
now producing the new lines at 
the same prices quoted by the 
former producers of those lines. 

The Barrett company also man- 
ufactures glass cutters, light 
soldering coppers and various 
hardware specialties. 


HEUSINGER HARDWARE 
MOVES ITS OFFICES 


Heusinger Hardware Co., San 
Antonio, Tex., wholesale heavy 
hardware distributors, has moved 
its salesrooms and offices to 111 
West Side Military Plaza. The 
company’s warehouse is at 201 
Camp St., San Antonio. 
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JOHANNESEN SERVES ON 
RETAIL AUTHORITY 
Ernest Johannesen, Johannesen 

Bros., Baltimore, Md., hardware 

retailers, and president of the 


Baltimore Retail Hardware As- | 


sociation, was recently elected 

vice-chairman of the Local Retail 

Trade Authority for Baltimore. 
Organization was effected un- 





ERNEST JOHANNESEN 


der the name of the Baltimore 
Retail Trade Council, but the 
name was changed upon orders 
of Gen. Hugh S. Johnson, NRA 
administrator. Acting in accord- 
ance with regulations issued by 
the National Retail Trade Au- 
thority and. approved by the 
NRA, the Baltimore Retail Mer- 
chants’ Association took the 
initiative. 

Headquarters for the Retail 
Trade Authority will be at 22 
Light St., Baltimore, Md., which 
is also NRA headquarters. 





MOISELLE RESIGNS 
FROM BERGER MFG. CO. 


Louis Moiselle has resigned 
his position with the sales de- 
partment of the Hardware Divi- 
sion of Berger Mfg. Co., Canton, 
Ohio. He is well known in the 
hardware display fixture field, 
having been for several years 
actively engaged in sales work for 
David Lupton Sons Co., Phila., 
Pa., prior to his affiliation with 
Berger. Mr. Moiselle has at- 
tended and addressed practically 
all state retail hardware conven- 
tions in the past five years and 
has designed and sold large 
quantities of special display ta- 
bles and bins for manufacturers 
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selling through hardware chan- 
nels. Mr. Moiselle has not an- 
nounced his future plans. His 
address is 127 Washington St., 
Boston, Mass. 


ERNST HARDWARE CO. 
ENLARGES MAIN STORE 


The main store of the Ernst 
Hardware Co. at 6th Ave. and 
Pike St., Seattle, Wash., was re- 
cently enlarged by the taking 
over the balance of the ground 
floor of the building in which it 
is located. Increased business in 
the appliance department made 
necessary the acquisition of the 
additional space. Elman Hall is 
manager of the appliance depart- 
ment. 

During the week of the official 
opening of the additional space, 
refreshments were served each 
afternoon. Cooking demonstra- 
tions were held as well as other 
features of interest to house- 
wives. A miniature electrically 
operated model of the World’s 
Fair was a feature of the week. 
It was loaned the Ernst company 
by Altorfer Bros. Co., Peoria, 
Jll., manufacturers of the ABC 
Washer. 

The main store has been re- 
painted inside and out in bril- 
liant colors. 


F. B. CONNELLY CO. 
HAS GRUNOW MEETINGS 


Recently F. B. Connelly Co., 
Seattle, Wash., distributors of 
Grunow radios and refrigerators 
made by General Household Util- 
ities Co., Chicago, Ill., held a 
meeting for dealers in the New 
Washington Hotel, Seattle, Wash. 
J. J. Davin, sales promotion man- 
ager for the manufacturer, and 
W. E. Darden, General House- 
hold Utilities’ coast division man- 
ager, addressed the meeting and 
explained features of Grunow 
radios and refrigerators. Kenneth 
Connelly, vice-president and gen- 
eral manager of the Connelly 
company, and Walter R. McCurdy, 
sales manager, presided at the 
meeting. 


A similar meeting was also 


held in Portland, Ore., under the 
supervision of Glenn H. Connelly, 
sales promotion manager for the 
Connelly Co., with Don H. Slo- 
cum, Portland branch manager, 
assisting him. 





SUPPLY DISTRIBUTORS 
ELECT CODE AUTHORITY 


George A. Fernley, secretary- 
treasurer, The National Supply 
& Machinery Distributors’ Asso- 
ciation, 505 Arch St., Philadel- 
phia, Pa., has announced the 
election of a code authority as 
provided for in Article V of the 
Code of Fair Competition for the 
Industrial Supplies Distributors 
Trade. Eight members were 
elected as follows: B. H. Ackles, 
The Rayl Co., Detroit, Mich.; 
Charles E. Curtis, Western Iron 
Stores Co., Milwaukee, Wis.; 
Herbert Edge, Topping Bros., 
New York City; John L. Pitts, 
Brown & Roberts Hardware & 
Supply Co., Alexandria, La.; H. 
E. Ruhf, Cleveland Tool & Sup- 
ply Co., Cleveland, Ohio; Alvin 
M. Smith, Smith-Courtney Co., 
Richmond, Va.; Wm. T. Todd, 
Jr., Somers, Fitler & Todd Co., 
Pittsburgh, Pa., and H. V. Water- 
man, Hendrie & Bolthoff Mfg. & 
Supply Co., Denver, Colo. 





SEATTLE GROUP HOLDS 
SEASON’S LAST SESSION 


With the last meeting in No- 
vember the Seattle Pot & Kettle 
Club, held at the Washington 
Hotel, Seattle, Wash., the organ- 
ization voted to hold no more 
meetings until after the first of 
the year. The meeting was in- 
formal, there being no speakers 
or other set program. . 

Secretary E. G. Spelger pre- 
sided. 


ACE HARDWARE CORP. 
ADDS THREE STORES 


Ace Hardware Corp., Chicago, 
Ill., has added three stores. The 
Roy R. Wilson store in Decatur. 
Ill., is Ace Store No. 40, while 
Schutman Hardware Co., 2723 N. 
Clark St., Chicago, IIl., is No. 41. 
Ace Store No. 42 is Miller Hard- 
ware Co., Lockport, III. 


J. R. REYNOLDS JOINS 
WICKWIRE BROS. 


J. R. Reynolds, formerly with 
American Wire Fabrics Corp., 
New York City, has joined the 
sales force of Wickwire Bros., 
Cortland, N. Y. He will cover 
the central states territory, mak- 
ing his home in Aurora, IIl. 





BENNETT IS PRESIDENT 
OF AMERICAN SHEET & 
TIN PLATE COMPANY 

C. W. Bennett, vice-president 
of American Sheet & Tin Plate 
Co., subsidiary of United States 
Steel Corp., Pittsburgh, Pa., 
since 1925, and acting president 
since Jan. 1, 1933, has been 


im 





Cc. W. BENNETT 


elected president of that com- 
pany. He succeeded Eugene W. 
Pargny, since 1909 president of 
the American Sheet & Tin Plate 
Co., who requested that he be re- 
lieved of his duties and retired 
under the corporation’s pension 
plan. 

Mr. Bennett has been identified 
with the steel industry since 1892 
when he joined Marinette Iron 
Works, W. Duluth, Minn. Later 
he was with the LaCrosse Plow 
Works and then with the mechan- 
ical department at the World’s 
Fair, after which he joined Illi- 
nois Stéel Co. as draftsman and 
assistant to the master mechanic. 
Three years later he joined the 
American Tin Plate Co., later 
becoming district manager. In 
1906 he became assistant to C. W. 
Bray, then president of the Amer- 
ican Sheet & Tin Plate Co. 





MIDWAY CHEMICAL MOVES 
ITS SALES HEADQUARTERS 

The Midway Chemical Co., 
Chicago, III., manufacturers of 
Flyded Insect Spray and Radiant 
brand household mops, polish, 
etc., has moved its sales and dis- 
play room from its plant to the 
Merchandise Mart, Chicago, IIl. 
The plant is located in the out- 
skirts of Chicago. 
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McLENNAN, McFEELY HEAD 
“SUNSET” GROUP OF 
HARDWARE STORES 


C. P. W. Schwengers, manag- 
ing director, McLennan, McFeely 
& Prior, Ltd., Vancouver, B. C., 
Canada, wholesale hardware dis- 
tributors, has announced forma- 
tion of the “Sunset” Group of 
hardware stores. More than 100 
retail stores in the province of 
British Columbia have joined the 
group which is sponsored by Mc- 
Lennan, McFeely & Prior. In 
announcing formation of the 
group Mr. Schwengers stated that 
all stores in the group would be 
operating under the same general 
policies and would be offered the 
same merchandise and services. 

The retail department of the 
sponsor will operate its stores 
under the same policies as the 
other “Sunset” Group stores. 


HART MANAGES SALES 
FOR U. S. STAMPING 
H. C. Hart, Chicago, IIl., has 
been named sales manager of the 
United States Stamping Co., 
Moundsville, W. Va., manufac- 
turers of enameled ware. Mr. 





Hart, who is widely known to 
the hardware and housefurnish- 
ing fields, succeeds E. M. Robin- 
son who was recently advanced 
to the managership of the com- 
pany’s New York City office. 

LEHMAN AGAIN PRES. OF 

TOY MANUFACTURERS 


W. C. Lehman, Lehman Co. of 
America, Cannelton, Ind., was 
reelected president of The Toy 
Manufacturers of the U. S. A., 
Inc., at the seventeenth annual 
convention held at the McAlpin 
Hotel, New York City, Dec. 6, 7 
and 8 F. J. Hannon, Murray 
Ohio Mfg. Co., Cleveland, Ohio, 
and H. H. Elliott, Halsam Prod- 
ucts Co., Chicago, Ill, were 
elected vice-presidents of the as- 
sociation. L. K. Anderson, Sel- 
chow & Righter Co., New York 
City, was reelected treasurer. 
James L. Fri was reelected man- 
aging director and H. D. Clark 
was again named assistant direc- 
tor. 

The annual Christmas dinner 
and smoker was held in the 
Green Room of the McAlpin, 
Wednesday evening, December 6. 
A luncheon was held Friday, 





Dec. 8, at which Major R. B. 

Paddock, deputy administrator of 

the NRA spoke on the toy and 

playthings industry under the 

NRA. 

LEONARD DISTRIBUTORS 
CONVENE IN DETROIT 


The fifty-third annual conven- 
tion of Leonard Refrigerator Co., 
distributors, was recently held in 
Detroit, Mich., at which time 
sales and advertising plans and 
policies for 1934 as well as prices 
for new models were revealed. 
The 1934 line of Leonard elec- 
tric refrigerators was demon- 
strated and described at the con- 
vention. 


W. J. REYNOLDS HEADS 
IMPLEMENT FEDERATION 


W. J. Reynolds, Westhope, 
N. D., was elected president of 
the National Federation of Im- 
plement Dealers’ Associations at 
the recent convention held in 
Chicago, Ill. He was recently 
appointed to a position with the 
Federal Land Bank. Mr. Rey- 
nolds was one of the organizers 
of the North Dakota implement 
association. 








Interesting Briefs About Hardware People 


Alan Palmer has purchased the 
Marcellus Hardware, Marcellus, 


m Se 


Aubuchon’s Hardware Store in 
Athol, Mass., was recently dam- 
aged by fire. 


The Berman Supply Co. re- 
cently opened a store at 113 Court 
St., Watertown, N. Y. 


Samuel Glick has leased the 
store at 245 Market St., Newark, 
N. J., for a hardware business. 


The hardware business of the 
late George Hutchinson, Niagara 
Falls, N. Y., will be discontinued. 


The Welling Hardware Co. has 
opened its store in a new location 
at Ist and Adams Sts., Phoenix, 
Ariz. 


Harry H. Tappan has sold his 
hardware store in Daykin, Neb., 
to Herman A. Lohse of Junction 
City, Kan. 


The hardware store of F. P. 
Lowry & Co., Main St., Lexing- 
ton, Ky., was recently damaged 
by fire. 

Wilson & Barshfield, hardware 
dealers, have leased the store at 
2627 Northeast Union Ave., Port- 
land, Ore. 
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W. H. Welling has opened the 
Welling Hardware Co., on the 
corner of First and Adams Sts., 
Phoenix, Ariz. 

Clifford B. Munsell is manager 
of the East Stroudsburg Hard- 
ware Store opened at 97 Crystal 
St., Stroudsburg, Pa. 


David D. Lehman, Menno 
Habegger and Eventt Lehman 
are entering the hardware busi- 


ness in Berne, Ind., as the “Serv- 
Us-Store.” 


Simons Supply Co., Lowell, 
Mass., has opened a new branch 
store at 534 Merrimack St., Low- 
ell. Harold Green is manager of 
the new branch. 


M. Goldstein has leased the 
corner store in the new building 
at Mott and Cornaga Ave., Far 
Rockaway, Long Island, N. Y., 
for a hardware business. 

The former Oatman’s Hard- 
ware store in Medina, Ohio, re- 
cently purchased by W. A. 
Stephenson will hereafter be op- 
erated as the Medina Hardware 
Co. 

Miss Marjorie N. Beith has op- 
ened the M. N. Beith Hardware 
Store in Joseph, Ore., in the lo- 
cation where the former White 
Hardware Store conducted its 
business some time ago. 





The Drury & Kelley Hardware 
Co., Cadillac, Mich., will discon- 
tinue business. Guy W. Cowin 
was recently appointed temporary 
receiver. 


W. E. Kidd, for many years 
with Stevens Hardware Co., 
Oneonta, N. Y., has purchased 
the hardware business of the late 
Dewey Pulver at Canajoharie, N. 
Y. Mr. Kidd plans to modernize 
the building and display rooms. 

In order to devote its entire 
time to its hotel and restaurant 
equipment wholesale _ business, 
the House-Bond Hardware Co., 
Memphis, Tenn., is selling out 
its retail hardware line at its 
branch at Madison and Cleve- 
land Sts. 





The Peters Bros. Implement 
Co., Loudonville, Ohio, which re- 
cently purchased the balance of 
the stock of the Loudonville 
Hardware Co., is moving into the 
premises formerly occupied by 
that company. 

The partnership operating 
hardware stores at Roland and 
Story City, Iowa, under the name 
Ose Hardware Co. was recently 
dissolved. John Ose of Story City 
will operate the store in that 
town under the name Ose Hard- 
ware, while L. A. Swenson, his 
former partner will operate the 
Roland store under his own name. 





COMPLETE PLANS FOR 
WESTERN ASSN. MEETING 


The convention committees of 
the Western Retail Implement 
and Hardware Assn. met in Kan- 
sas City, Mo., on Nov. 28 to com- 
plete plans for the 45th annual 
convention to be held in that 
city, Jan. 16 to 18, 1934, in- 
clusive. 

Although last year’s plans were 
made somewhat hestitatingly, the 
arrangements this year were 
made, with greater confidence, 
along the same broad lines as 
in past years, and there is every 
indication of a large attendance 
and enthusiastic interest. 

The main theme of every West- 
ern program has always dealt 
with topics that solve actual 
dealer problems, and _ provide 
good material to use in their own 
businesses, and this year’s pro- 
gram is no exception. Questions 
regarding the codes will be fully 
covered, and there will be many 
surprises for the dealer in the 
meaty nature of the addresses 
and discussions. 

Members will have a splendid 
opportunity to renew old friend- 
ships and to make new ones at 
a free banquet and entertainment, 
jointly sponsored by the Imple- 
ment Hardware and_ Tractor 
Club, and the Kansas City Cham- 
ber of Commerce. This event, 
according to present plans will 
be one of the best features of 
the meeting. 

The general reduction in rail- 
road fares, effective Dec, 1, on 
which it is hoped some further 
concession for the meeting will 
be obtained, will make the con- 
vention trip within the reach of 
everyone, and this alone is ex- 


pected to increase attendance 
considerably. 
Herbert J. Hodge, Abilene, 


Kan., is secretary of the asso- 
tiation. 


DEALER GROUP ELECTS 
AFFILIATE ASSOCIATION 


The Birmingham Locksmiths 
Association was elected recently 
to afhliate membership by the 
members of the Retail Hardware 
Association of North Alabama, 
at a meeting held in the Tutwiler 
Hotel, Birmingham, Ala. 

A resolution was passed ask- 
ing wholesale hardware distribu- 
tors to refrain from selling other 
than dealers at wholesale prices. 
The resolution also asked that 
wholesalers conducting retail de- 
partments operate them so a 
profit will be made on and above 
the price billed those depart- 
ments. 

The secretary was instructed 
to forward a copy of the resolu- 
tion to local wholesalers. 

Vice-President C. W. Spradley 
conducted the meeting. 
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PHILADELPHIA LAMP CAM- 
PAIGN WAS SUCCESS 


Members of the Electrical As- 
sociation of Philadelphia re- 
cently celebrated at a dinner 
completion of its fall lamp cam- 
paign, which resulted in the sale 
of 1,262,700 lamps having a re- 
tail value of $252,517. In the 
campaign which embraced the 
Philadelphia metropolitan trad- 
ing area 1150 dealers actively 
participated. New methods of 
lamp merchandising were devel- 
oped during the campaign, the 
close cooperation of manufac- 


turer, wholesaler and dealer re- | 


sulting in a tremendous up-swing 
in the sales curve. 

Comparative figures disclosed 
an increase in lamp sales of 210 
per cent over 1932 in the terri- 
tory during the period covered by 
the campaign. 
sales to domestic customers total- 
ed 858,636 lamps, the balance of 
404,064 representing those sold 
to industrial and commercial 
establishments during the 
activity. 


LEO S. KOCH RESIGNS 
FROM FRANK & SON 


Leo S. Koch, vice-president in 
charge of sales, Frank & Son, 
Inc., New York City, has resigned 
from that company as of Jan. 1. 





LEO S. KOCH 


Mr. Koch, who is well known in 
the housefurnishing and furni- 
ture fields, has been with Frank 
& Son since its inception in 1921, 
having become vice-president in 
charge of sales in 1925. 

Mr. Koch has not announced 
his future plans. 


DAUGHERTY-KRUSE CO. 
REPRESENTS PENN HDW. 


Daugherty-Kruse Co., Kansas 
City, Mo., manufacturers repre- 
sentatives, is now representing 
the Penn Hardware Co., Read- 
ing, Pa., in its territory covering 
wholesale distributors. 


DECEMBER 21, 1933 
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LOUIS D. BRODHEAD 

Louis D. Brodhead, 49, died 
suddenly Dec. 8 at the plant of 
the American Swiss File & Tool 
Co., Elizabeth, N. J. For the past 


four years he represented the 





L. D. BRODHEAD 


company on the road. During 
his business career he had also 
represented Peck, Stowe & Wil- 
cox Co., Southington, Conn., and 
Tucker Co., Inc., New York City. 
For ten years he was in charge 
of the mill supply department of 
a branch of Bright & Co., Potts- 
ville, Pa. 

He is survived by his mother, 
his brother, Frank Brodhead, 
Brodhead-Murphy Co., Elizabeth, 
N. J., and another brother. 





HAIMAN BARRETT 

Haiman Barrett, 88, founder, 
Barrett Hardware Co., Indianap- 
olis, Ind., died recently after a 
short illness. A native of Poland, 
he had been in business in this 
country since 1878, having origi- 
nally conducted an old clothes 
establishment. He is survived by 
his sons, Harry, manager of the 
company, and Will and Samuel. 
also connected with the store. 


HENRY F. KELLER 
Henry F. Keller, Sargent & 
Co., New Haven, Conn., salesman, 
residing in Cleveland Heights, 
Ohio, died December 4. Mr. Kel- 
ler had been with the Sargent 
organization since 1895. 


R. E. SMITH 
R. E. Smith, 63, Humble, Tex., 
hardware dealer, died recently 
while on a hunting trip. 


K. N. HARRIS 

K. N. Harris, for many years 
with the Doyle Hardware Co., 
Utica, N. Y., died recently at his 
home in Lyons Falls, N. Y., after 
an illness of two months. He 
had been in charge of his com- 
pany’s stores in northern New 


York. 





OBITUARY 


THOMAS J. BRAY 


Thomas Joseph Bray, 66, di- 
rector of the Youngstown Sheet 
& Tube Co., Youngstown, Ohio, 
and former president of the Re- 
public Iron & Steel Co., Youngs- 
town, died in his office on De- 
cember 12. 


J. W. WADSWORTH 
James W. Wadsworth, 82, for 


nearly 30 years a hardware 
merchant in North Rose, New 
York, died recently from _ in- 
juries suffered when he fell in 
his home. 


ELIJAH M. JONES 


Elijah Miller Jones, 53, Clan- 
ton, Ala., hardware dealer, died 
recently at his home in S. Clan- 
ton, Ala. He was founder of 
the Farmers’ Hardware Co. 


DUDLEY W. SMITH 


Dudley Wetmore Smith, 83, 
president, T. B. Rayl Co., De- 
troit, Mich., hardware store, died 
Dec. 3. He had been affiliated 
with the Rayl store for 40 years, 
having induced Mr. Rayl to 
move his business from Wooster, 
Ohio, to Detroit. 


JAMES B. DOYLE 


James B. Doyle, 80, one of the 
oldest merchants in Scranton, 
Pa., for many years a hardware 
dealer in that city, died recently 
following a brief illness. He was 
one of the organizers of the Elec- 
tric City Bank and a director of 
it until its merger with other 
banks. 


s. 











JOHN M. LONTZ 


John M. Lontz, 71, president, 
F. & N. Lawn Mower Co., Rich- 
mond, Ind., died December 11, 
at his home, after having spent 
the morning at his office. He had 
served as president of the com- 
pany since 1904. For four years 
Mr. Lontz practiced law, after 
which he served as special pen- 
sion examiner at the National 
Military Home, Dayton, Ohio. 
Later he was auditor of Wayne 
County, after which he joined in 
the reorganization and incorpora- 
tion of the F. & N. company, be- 
coming secretary-treasurer. 

Mr. Lontz was president of the 
Richmond Home Telephone Co., 
Inc., which he helped to organ- 
ize in 1899. He was a director of 
the Second National Bank and 
was active in the local Rotary 
Club as well as fraternal organ- 
izations. He is survived by Mrs. 
Lontz and his son, H. R. Lontz. 





VERNON D. CRATER 


Vernon D. Crater, 69, Newcom- 
erstown, Ohio, hardware dealer, 
was stricken recently at the ware- 
house of the Canton Hardware 
Co., Canton, Ohio. He had gone 
to Canton to purchase hardware 
with his grandson and slumped 
onto the floor, following comple- 
tion of his order. 


JOHN P. CRONIN 


John P. Cronin, 82, for more 
than twenty-five years a hardware 
dealer in Paterson, N. J., died 
recently at the home of his 
daughter in Midland Park, N. J. 
He had been retired for a num- 
ber of years. Mr. Cronin was 
also an inventor of machinery 
and equipment used in the Pater- 


| son silk mills. 








MOHAWK VALLEY GROUP 
HAS CHRISTMAS PARTY 


Members of the Mohawk Val- 
ley Hardware 
cently held a Christmas party in 
Utica, N. Y. A hearty meal, a 
Santa Claus distributing gifts, 
and other Christmas features 
were part of the evening. Cap- 
tain Myers, U. S. Army, de- 
scribed his experiences in taking 
100 New York City youths to 
Montana to establish a C.C.C. 
Camp in virgin forests. 

The association plans to hold 
its February meeting at Syra- 
cuse during the New York State 
Retail Association’s 
convention, having a large dele- 
gation to show other local bodies 
how meetings are conducted in 
the Utica district. 


Association re- 


Hardware 





N. DAKOTA ASSN. TO 
CONVENE IN MINOT 


Miss Louise J. Thompson, 
Grand Fosks, N. D., secretary, 
North Dakota Retail Hardware 
Association, has announced that 
the 1934 convention of the or- 
ganization will be held in Minot, 
N. D., from Feb. 6 to 8. Con- 
vention headquarters will be in 
the Leland-Parker Hotel, while 
the exhibit will be in the Parker 
Auditorium. 

PANHANDLE CONVENTION 
TO MEET FEB. 5-7 


C. L. Thompson, Canyon, Tex., 
secretary - treasurer, Panhandle 
Hardware & Implement Associa- 
tion, has announced that the an- 
nual convention will be held Feb. 
5, 6 and 7, 1934, at Amarillo, 
Tex. 
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NRA PRICE COMPLAINT HEARING JAN. 9 


Retailers Register Most Complaints But as Group 

Have Fewest Complaints Made Against Them in 

“Over Charge Price” Protests Which Will Be Sifted 
Down Under Direction o/ A. D.Whiteside 


by L. W. MOFFETT 
Washington Bureau of HARDWARE AGE 


Retailers lead as the source of 
complaints against high prices. 
And they are directing their 
complaints against jobbers and 
manufacturers. John Q. Public 
really is back of the retailers. 
This important, generic source 
of buying power, if he is given 
a chance to build up _purchas- 
ing power in the way of 
wages, evidently has complained 
to retailers about high prices. 
Retailers have blamed jobbers 
and manufacturers. The whole 
price increase hearing situation 
will come before the NRA on 
Jan. 9. Originally, it had been 
set for Dec. 12, but was post- 
poned by National Recovery Ad- 
ministrator Hugh S. Johnson. 
The hearings will be conducted 
by Divisional Administrator A. D. 
Whiteside. 

The kick 


against price in- 
creases was disclosed in an 
analysis of recent letters re- 


ceived by the Consumers’ Ad- 
visory Board of the NRA. With 
retailers leading as the source 
ct complaint, the survey showed 
that this type of complaint was 
half again as many as those reg- 
istered by ultimate consumers 
against the retailers themselves. 
Apparently the public does not 
feel that the retailer is to blame 
to the extent that it feels other 
sources of supply are to blame. 

Manufacturers, the survey 
shows, entered the fewest num- 
ber of complaints against price 
rises, which, in their case, 
would be directed at those who 
supply them with raw materials. 
But manufacturers, mills and 
their agents were the most com- 
plained of in the letters. 

Jobbers’ prices were chal- 
lenged fewer times than those of 
manufacturers, and complaints 
lodged by ultimate consumers 
against retailers were fewest of 
all. In its announcement, how- 
ever, the NRA said this last 
fact should Le considered in con- 
nection with the small number 
of “over-the-counter” buyers who 
entered protest against prices. 
The largest number of com- 
plaints against high prices are 
coming from the west, with east- 
ern letters next and southern 
last. 

Percentage increases in prices 
range in the complaints from 25 
to 300. The suggested increases 
do not necessarily indicate that 
prices have reached that level for 
an industry as a whole, it was 
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pointed out. The _ individual 
price asked by a retailer would, 
for instance, bring up the total 
percentage rise. 

Merely as suggestive of those 
commodities in their prices, the 
following list includes products 
most subject to challenge by 
Consumers’ Advisory Board cor- 
respondents: Aluminum, small 
arms, building materials, caskets. 
coal, confectionery, cork, cor- 
sets, cotton textiles, dental gold, 
electrical supplies, furniture, 
hats, heaters, lumber, paint. 
paper, plumbing, printing, rayon. 
rubber, shoes, suits and over- 
coats, wire and wool. 

Simultaneously with announce- 
ment of postponement of the 
price-increase hearing, General 
Jchnson cautioned industry and 
irade generally that price agree- 
ments not “expressly sanctioned 
by an approved code,” are a vio- 
lation of the anti-trust laws. 

“Misunderstandings have arisen 
in trade and industrv,” the gen- 
eral declared, “witn respect to 
the effect of the National In- 
dustrial Recovery Act and of 
codes approved under the act 
upon the provisions of the anti- 
trust laws. 

“Trade and industrial groups 
are not exempted from the pro- 
visions of the anti-trust laws 
except in so far as they are ex- 
pressly authorized to act in ac- 
cordance with specific provisions 
of a code or agreement under 
the act approved by the Presi- 
dent of the United States. Ar- 
rangements between members of, 
an industry or trade to fix or 
maintain prices not expressly 
sanctioned by an approved code 
are therefore in violation of the 
anti-trust laws to the same ex- 
tent as before the National Re- 
covery Act.” 

The general’s reference to the 
anti-trust laws clearly was a 
warning to two or three groups 
which investigation has indicated 
may have acted in_ concert 
through a misconception of the 
situation to raise prices by col- 
lective agreement. 

The date for the hearing on 
price increases was postponed 
with approval of the Consumers 
Advisory Board in view of the 
necessity to study more fully the 
complaints already filed and ob- 
tain explanatory data from in- 
dustries, for presentation at the 
hearings. 

Prior to Jan. 9, Division Ad- 








ministrator Whiteside probably 
will issue statements from time to 
time disposing of general ques- 
tions which may arise regarding 
price increases. In the mean- 
time, it was emphasized any one 
may appear at the hearing un- 
der the procedure which re- 
quires notices of intention to ap- 
pear to be filed with Mr. White- 
side before Dec. 23. 

It was also pointed out that 
the Consumers’ Advisory Board 
will act at the hearing as the 
representative of persons who de- 
sire to withhold their identities. 


MANHATTAN ASSOCIATION 
DISCUSSES PROGRAM 


The December 12 meeting of 
the Hardware & Supply Dealers 
Association of Manhattan and 
Bronx Boroughs, meeting at the 
Cecil Restaurant, 2512 Broadway, 
New York City, discussed plans 
for the coming year. A nominat- 
ing committee was named to re- 
port at the January 23 meeting. 
at which time election of officers 
will be held. A discussion was 
held on the American Federation 
of Labor and upon the rétail 
clerks’ union. President Jean 
Blair conducted the meeting. 

Plans for 1934 include talks by 
representatives of manufacturers 
who will be invited to discuss 
the subject of price maintenance. 





WOOLLEY IS PRES. OF 
CHICAGO HARDWARE 
ASSN. 

Herbert C. Woolley was elected 
president of The Chicago Retail 
Hardware Association, at the 
December 11 meeting held in 
the Merchandise Mart, Chicago. 





H. C. WOOLLEY 


Ill., to succeed Frank Kozelka. 
Frank J. Horky was elected vice- 
president while J. M. Backer 
and H. D. Crook were named di- 
rectors for a term of three years. 
J. C. Amis was reelected sec- 
retary of the association. 
Retiring President Kozelka 
submitted the president’s annual 
report while Secretary Amis pre- 
sented a report of the financial 
condition and activities of the 
organization during the year. 





REGULATIONS ANNOUNCED FOR FINANCING RETAIL 
TRADE CODE AUTHORITY 


Regulations for financing the 
operation of the Retail Trade 
Code Authority and for the 
award of the Blue Eagle to mem. 
bers of the retail trade were 
made public on December 11th, 
at National Recovery Adminis- 
tration headquarters. An an- 
nual assessment of 25 cents for 
each local retail employee is pro- 
vided for the expenses of the 
National Retail Trade Authority. 
Local Retail Code Authorities 
may levy additional funds for 
their local expenses, not exceed- 
ing a total of $1 a year, all told 
for each local worker. 

Insignia for display by the 
members of the retail trade eligi- 
ble to receive them, will be 
issued as fast as retailers execute 
the assessment forms and pay 
their assessments. The insignia 
will be duly registered. They 
will be furnished to local au- 
thorities by the National Code 
Authority. The regulations pro- 
vide for withdrawal of the Blue 





Eagle in the event of violation of 
the Code. 

In form, the new insignia will 
carry the familiar Blue Eagle 
and the legend “We do our 
part,” and the particular division 
of the retail trade in which the 
recipient is engaged will also be 
indicated. 

The section of the regulations 
bearing upon the rate of assess- 
ment to finance the self-govern- 
ment of the retail trade is as fol- 
lows: 

“RATE OF ASSESSMENT. 
Payment shall be made according 
to the number of workers in each 
establishment on the basis of an 
annual assessment of twenty-five 
cents (25c) per worker for the 
necessary expenses of the Na- 
tional Retail Trade Authority. 
and such other amount per 
worker as may be specified by 
the local Retail Trade Authority 
for its necessary expenses; pro- 
vided, however, that in no case 
shall the total assessment be at 
a greater rate than one dollar 
($1.00) for each worker.” 
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STRICTER NRA SUPERVISION AND EN- 


FORCEMENT THROUGH NEW NATIONAL 
EMERGENCY COUNCIL 


(Washingten Bureau of Hardware Age) 


Stricter supervision and en- 
forcement of NRA and AAA 
codes is seen as one of the out- 
standing purposes of the execu- 
tive order last week by Presi- 
dent Roosevelt creating the Na- 
tional Emergency Council. The 
Council, to be headed temporari- 
ly by Frank Walker, who has 
been chairman of the executive 
council dealing with recovery 
problems, includes in its mem- 
bership the Secretaries of In: 
terior, Agriculture, Labor: AAA 
and NRA administrators, Farm 
Credit Administration governor 
and the Home Loan Corpora- 
tion. 

While it was stated that one 
purpose of the council is to sup- 
ply information to the various 
government agencies, it was also 
announced by National Compli- 
ance Director W. H. Davis of 
the NRA that the plan of the 
President provides for 48 com- 
pliance directors, one for each 
state, to replace the 26 tem- 
porary compliance directors. Mr. 
Davis explained that these state 
directors will have a sufficient 
staff of assistants and adjusters 
to develop the facts and adjust 
complaints at the place where 
the complaint arises, as far as 
practicable. In addition, there 
will be in each state an Ad- 
justment 
the Director. This Board will 
consist of a representative of the 
public interest, a representative 
of industry and a representative 
of labor. 

Spreading still further its ma- 
chinery, it was stated that it 
may be necessary for state di- 
rectors to place representatives 
out in the field in communities 
where a great volume of unad- 
justed complaints arise. Going 
still further, it was announced 
that where it is acceptable to 
labor and industry, it may be 
found useful to have local ad- 
justment committees or boards 
to serve as informational edu- 
cational and adjustment agen- 
cies. It has been reported that 
the organization will be so thor- 
oughly complete as to have one 
or more representative in each 
of the 3000 counties of the coun- 
try. At the same time NRA has 
said that where there are ap- 
proved agencies of “industrial 
self-government” they will han- 
dle complaints. This position is 
modified somewhat by a state- 
ment by National Recovery Ad- 
ministrator Johnson, in a recent 
announcement as to code admin- 
istration. The general said that 
“even where an industry is com- 
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pletely organized to adjust all 
complaints, it may still be ad- 
vantageous for it to call upon 
governmental agencies to supple- 
ment its functioning. Enforce- 
ment of complaints rests with the 
Department of Justice and the 
Federal Trade Commission. 

If the State Adjustment Board 
is unable to effect an adjust- 
ment, the complaint will be for- 
warded to NRA in Washington 
by the State Director, NRA will 
forward the complaint to the 
Central Code Authority for the 
appropriate industry for its in- 
formation and for such action as 
it may be able to take in cases 
where there is a Code Authority 
organized and functioning. If it 
is not yet organized or function- 
ing, Mr. Davis stated, the com- 
plaint will be referred to the 
Deputy Administrator in charge 
of that Code for such action as 
he may be able to take. 

If the Code Authority or the 
Deputy or Divisional Adminis- 
trator is unable to effect an ad- 
justment, the complaint will be 
referred to the National Compli- 
ance Board as an_ unadjusted 
complaint. In its discretion, the 
National Compliance Board may 
refer the case to the appropri- 
ate enforcement agency of gov- 
ernment—the Department of Jus- 
tice or the Federal Trade Com- 
mission. 

“This plan provides adjust- 
ment machinery for an industry 
while it is organizing adjust- 
ment machinery for itself, or 
where it finds adjustment ma- 
chinery too expensive and _ bur- 
densome or where it needs the 
aid of government machinery,” 
says Mr. Davis. “The whole 
system is designed to provide 
for an easy transition of indus- 
trial self-government, at the same 
time insuring the quick elimi- 
nation of non-compliance due 
to misunderstanding and the 
prompt prosecution of willful 
non-compliance. The aim of NRA 
is to give the Code Authorities 
the widest possible range of 
self-government subject to the ul- 
timate responsibility of the Ad- 
ministration.” 

Packing more work on its al- 
ready heavily laden shoulders. 
the NRA is adjusting itself to 
make quick disposal of some 455 
industrial codes which it has 
taken over from the AAA. This 
came about as the result of the 
President’s action in removing 
all AAA codes, except those re- 
lating to the first processing of 
agricultural products, to the 


NRA. And the President acted 








because of a healthy row that 
had been raging in the Agricul- 
tural Department between radi- 
cal brain-trusters and a more 
conservative element, headed by 
AAA Director George N. Peek. 
The radicals with all sorts of 
quirks in their fantastic eco- 
nomics, and socialistic quack- 
eries made a log jam of codes 
that lay on the desk of Secre- 
tary of Agriculture Wallace. 
Only four had been acted upon, 
while the NRA, with some 1200 
codes submitted, has passed on 
and had approved approximately 
150 codes. 

LUCAS COUNTY DEALERS 

DISCUSS ADVERTISING 


Forty members and guests at- 
tended the recent meeting of the 
Lucas County Retail Hardware 
Club, at the Commodore Perry 
Hotel, Toledo, Ohio, with the 
cooperative advertising plan of 
the Eagle Hardware Stores, as 
described in Harpware AGE, as 
the chief topic. John Young, a 
salesman for The Geo. Worthing- 
ton Co., Cleveland, Ohio, whole- 
sale distfibutors, discussed the 
salesman’s angle of a coopera- 
tive advertising plan. The dis- 
tributor’s viewpoint was covered 
by A. J. Roche, local manager, 
Pittsburgh Plate Glass Co., To- 
ledo, Ohio, branch. W. E. Stan- 
dart, sales manager, Buhl Sons 
Co., Detroit, Mich., wholesale 
hardware distributors, told the 
association that the success of 
its plan depended on coopera- 
tion and loyalty between mem- 
bers and the executive committee. 
Mr. Standart expressed his com- 
pany’s willingness to cooperate 
with the association. 

The association decided to 
hold an organization meeting for 
the dealers desiring to enter the 
cooperative group. 

President R. A. Chandler, 
Sylvania, Ohio, presided. , 





MOVES TO NEW QUARTERS 


Stewart Hardware Co., Cloquet, 
Minn., has moved to the Oja 
Bldg., from its former quarters 
in the Odd Fellows Bldg. 








S. BROOKS HEADS LOCAL 
HARDWARE COUNCIL 


S. Brooks was recently elected 
chairman of the Retail Hardware 
Dealers Council, Mobile, Ala., at 
a meeting held in the Chamber 
of Commerce. E. B. Frasch was 
elected vice-chairman, while J. P. 
Kelly was named _inter-council 
representative. 





SECRETARY FIEL’S 
DAUGHTER WEDS 


Marjorie Fiel, youngest daugh- 
ter of George A. Fiel, secretary, 
New England Retail Hardware 
Assn., and Carl D. Bowman were 
married on Nov. 30 at the home 
of the bride’s parents, 53 High 
St., Waltham, Mass. 

The bride, who has served as 
her father’s secretary for many 
years, will continue in the same 
capacity, and will reside in Ded- 
ham, Mass. 


FORM DEALER GROUP 
IN TRUMBULL COUNTY 


The Trumbull County Hard- 
ware & Paint Association was 
organized recently at a meeting 
held in Morris Restaurant, War- 
ren, Ohio. E. H. McCormick, 
manager, McCormick & Co., was 
elected president of the associa- 
tion while S. L. Ramsey, man- 
ager, Park Hardware Co., War- 
ren, was elected secretary. Sea- 
sonal meetings will be held for 
the purpose of an interchange of 
business ideas and methods for 
the promotion of sales of hard- 
ware, paint and allied lines. 





J. A. WARREN TALKS TO 
NORTH JERSEY GROUP 


Advertising in retail hardware 
stores was the subject of a brief 
address made by J. A. Warren, 
associate editor, HARDWARE AGE, 
at the December 12 meeting of 
the North Jersey Hardware & 
Supply Association. The meeting 
was held at the Elks Club, 
Bloomfield, N. J., and was pre- 
sided over by Demarest Romaine, 
president of the association. 





Tool and Implement Division Proposed Under 
Fabricated Metal Products Code 


Hearings were announced to- 
day on the proposal to establish 
a tool and implement subdivision 
under the Fabricated Metal 
Products Manufacturing and 
Metal Finishing and Metal Coat- 
ing Industry Code, approved No- 
vember 2. (See Harpware 
Ace, Nov. 23, 1933.) NRA 
Division Administrator Malcolm 
Muir will conduct the hearing 
December 18 in the Mayflower 
Hotel. 





The General Tool and Imple- 
ment Association, claiming to 
represent 90 per cent of the in- 
dustry, submitted a_ supple- 
mentary code which would es- 
tablish trade practice rules for 
the tool and implement division 
and a Supplementary Code Au- 
thority to administer them. 
Labor provisions of the fabri- 
cated metal products code are 
specifically adopted by the sub- 
code. 
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in a form letter, a circular or in an advertisement in 
this or any other paper, it is an invitation from the 
advertiser for you to refer to and use the information 
he has provided for you in the 
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of Hardware Age 
“The ‘Who Makes It?’ tissue” 


This is the only “Buyers’ Guide” in this field. It is 
in general use by buyers throughout the hardware 
trade. 


Use your copy regularly. It will put you in touch in- 
stantly with the whole world of hardware merchandise. 


Keep your “Directory Number’ at hand 
for ready reference 
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Eustis, Fia.: Provide names and ad- 
dresses of manufacturers of two-wheel- 
ed roller skates—The H. R. P. Miller 
Co. 


ANSWER: Chicago Roller Skate Co., 
4436 W. Lake St., Chicago, IIl., and 
Hartford Steel Ball Co., Hartford, Conn. 


* %*+ 


NewakkK, N. J.: Who makes J. I. C. 
pails?—J. Heller & Son. 

ANSWER: Richmond Cedar Works, 
Richmond, Va. 

* * * 

San ANGELO, Tex.: Furnish address 
of Reed & Barton, manufacturers of 
silverware.—B. & H. Hardware Co. 

ANSWER: Taunton, Mass. Firm has 
branch office at Dallas, Tex. 

*% * * 


Ausurn, N. Y.: Provide address of 
the Hopkins Co., manufacturers of 
wooden, wall type, kitchen clothes dry- 
ers.—P. M. Herron Hardware Co. 

ANSWER: L. Hopkins Mfg. Co., 
North Girard, Pa. 

(See p. 75, Sept. 28, 1933, Hardware 
Age Directory Number.) 

* * * 


Martins Ferry, On10: Who makes 
the Zane Grey model sportsman’s knife? 
—Leo Craver Hardware Co. 

ANSWER: Union Cutlery Co., Olean, 
N. Y. 


* * * 
Brooktyn, N. Y.: Who makes Uncle 
Hiram furniture polish? — Atlantic 


Coast Hardware Co. 
ANSWER: New Method Varnish Co., 
Elmira, N. Y. 


* %+ 


Juniata, Pa.: Provide name and ad- 
dress of the maker of Sturdee, cement 
on, shoe soles—Mazurie & Goshen. 

ANSWER: Serton Rubber Co., Day- 
ton, Ohio. 

* * * 


OrcHarp Park, N. Y.: Who makes . 


bleaching paper of the type used by 
Florida celery growers?—W. G. Arthur. 
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Information regarding scurces of supply as provided readers of 


Hardware Age by the “Who Makes It?” Editor is here presented as 
an aid to others in the trade who may be seeking the same articles. 
The inquiries reproduced have been selected because of their gen- 


eral interest to hardware merchants and buyers. 


This editorial 


feature in each issue supplements the service rendered by the “Who 


Makes It?” issue published on Sept. 28, 1933. 


When writing to the 


firms mentioned, state that you saw the product listed in Hardware 
Age “Who Makes It?” section or issue. 


ANSWER: J. J. White Paper Co., 
Junction Canton, Mass., and National 
Waterproofing Co., Drexel Bldg., Phila- 
delphia, Pa. 


* + 


Bancor, Marne: Furnish name and 
address of the makers of La Cross 
manicure sets.—Rice & Miller. 


ANSWER: Schnefel Bros., 684 S. 
17th St., Newark, N. J. 


* %£+ 


Ayer, Mass.: Where can parts for a 
Baker gun be obtained?—Montgomery 
Hardware Co. 

ANSWER: H. D. Folsom Arms Co., 
314 Broadway, New York, N. Y. 


x & 


LAWRENCE, Kan.: Who can furnish 
parts for a carpenter’s vise marked 
W. C. Toles & Co.?—F. W. Jaedicke 


Hardware Co. 


ANSWER: W. C. Toles & Co., Wood- 
stock, IIl. 


> ¢& © 


WavkeEcAN, Itt.: Where can we pur- 
chase sabers for high school R. O. T. C. 
use ?—Siver Hardware Co. 

ANSWER: V. H. Blackenton & Co., 
Attleboro, Mass.; Ames Sword Co., 
Chicopee, Mass.; Gemsco, 692 Broad- 
way, New York, N. Y.; H. W. & I. 
Schwab, 43 Union Square, New York, 
N. Y., and Pettibone Bros. Mfg. Co., 
626 Main St., Cincinnati, Ohio. 


Se 2 .* 


Krincs_ey, Iowa: Where can I buy 
Irish noodle glue?—Stanley M. Harrod. 

ANSWER: Arabol Mfg. Co., 110 E. 
42nd St., New York, N. Y.; C. B. Hewitt 
& Bros., 214% Greene St., New York, 
N. Y.; Baugh & Sons Co., 20 S. Dela- 
ware Ave., Philadelphia, Pa.; Carlison 
Glue Co., 1215 Fulton St., Chicago, IIl., 
and Lignotite Co., 2727 Archer St., Chi- 
cago, Ill. 


*& « * 


New Canaan, Conn.: Who makes 
Adco, a decomposer used on dried 
leaves to make fertilizer?—The Silli- 
man Hardware Co. 


Who Makes It? 


ANSWER: Adco, 1712 Ludlow St., 
Philadelphia, Pa. 


» © ¢@ 


Fiorence, S. C.: Provide street ad- 
dress of the Boston Auto Fabrics Co., 
Boston, Mass.—Florence Hardware Co. 

ANSWER: 104 Hanover St. 

* * * 

Lenoir, N. C.: Who makes pigskin 
leather belting?—Bernhardt-Seagle Co. 

ANSWER: Vacuum Belting Co., 300 
S. Harding St., Chicago, Il. 

* * * 

Newport, Ky.: Who makes Ambroid 

cement?—Edward C. Wendt. 


ANSWER: Ambroid Co., 227 Miller 

Ave., Brooklyn, N. Y. 
* * * 

STamForD, Conn.: Furnish names 
and addresses of several manufacturers 
of electric hedge trimmers.—The Lock- 
wood & Palmer Co. 

ANSWER: Detco Mfg. Co., Oaks, 
Pa.; Syracuse Toolectric Mfg. Corp., 
Syracuse, N. Y.; Skilsaw, Inc., Chi- 
cago, Ill.; Dishmaker Mfg. Co., Ke- 
wanee, Ill., and Dumore Co., Racine, 
Wis. 

* * & 

Newaon, N. J.: Who makes com- 
pressed salt bricks for cattle? —Wm. W. 
Woodward Hardware Co. 

ANSWER: Belmont Salt Brick Co., 
Le Roy, N. Y. 

% % * 

Fiorence, S. C.: Who makes the 
Presto flashing plug?—Schofield Hard- 
ware Co. 

ANSWER: Presto Electric Co., 34 
W. 20th St., New York City. 


* + 


Ortanpo, Fxra.: Who makes the 
Quaker oil burner for parlor heaters 
or furnaces?—Colonial Hardware. 

ANSWER: Quaker Mfg. Co., 228 N. 
La Salle St., Chicago, Il. 


+ + 


PHOENIXVILLE, Pa.: Furnish name 
and street address of the New York 
City maker of Jordan’s wax polish.— 
Benjamin Hardware Co. 

ANSWER: F. Jordan, 134 Bank St. 
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What's New 


for Retail 


Hardware Stores 





“Three Little Pigs” 
Alarm Clock 

Finished in red, has large figure of the 
“Big Bad Wolf” on its face. The wolf’s 
fore legs are the hands of the clock and 


its jaws move. In addition the “Three 
Little Pigs” are shown on the clock face. 
Carton finished in colors shows the build- 


ing of the homes of the “Three Little Pigs,” 
the pigs themselves and the wolf. Draw- 
ings on dial and package are authentic 
Walt Disney reproductions. Carton cut for 
display purposes. Suggested retail selling 
price $1.50. Dealer cost $1.03. The Inger- 
soll-Waterbury Co., Waterbury, Conn. 


Easy Model 4D Washer 


Replacing the former model 3D, has a 
bigger agitator and a new dryer basket 
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New and Improved Merchandise— 
Display Helps—Sales Liter ature— 
Window Trims— New Packages 
—New Colors—New Deals— 
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which is bigger, faster and more convenient 
than the former machine. Dryer basket is 
of non-corrosive aluminum and has straight 
side construction with larger number of 
exhaust holes. Cover lock holds dryer cover 
noiselessly in place while basket revolves. 
Has floated Easy power plant, two controls 
for entire machine, electric pump, dual 
swinging drainboard, rubber casters and 
filler hose and plates free. List, $119.50 
in Eastern states. Easy Washing Machine 
Corp., Syracuse, N. Y. 


Weed Emergency Unit 


Has two Weed American bar-reinforced 
cross chains attached to galvanized side 
plates, heavy enough to stand wear and 
tear to which such device is subject. 
Cross chains of Weedalloy, tough, wear- 
resisting metal used in Weed tire chains. 
Balanced construction designed to keep 





chain in proper position on tire. Compact 
double-locking buckle easily operated holds 
chain in snug fit and prevents it from be- 
coming loose in use, says the maker. Cross 
chains brass plated, side plates gray gal- 
vanized in Weed color scheme. American 
Chain Co., Bridgeport, Conn. 





Ladies’ Size “Snap-Cut” Pruner 


Is of lighter weight and smaller size than 
the regular Snap-Cut, and more suited to 
the needs of women gardeners. Cuts twigs 
and branches with ease, is an efficient 
flower picker and will cut twine and string 
used in tying up plants. Measures 6 inches 
over all, chrome finish. Light weight and 
designed to fit the average woman’s hand. 
The maker states that it will not pinch 
the fingers and that when closed it may 





be carried in an apron pocket without 
tearing or catching. Illustration shows the 
way in which the carton of six pruners 
can be set up to make an attractive coun- 
ter demonstration display equipped with 
testing sticks. Seymour Smith & Son, Inc., 
Oakville, Conn. 


G.E. 1934. Mazda Lamp 
Display Service 

Has as its dominating message, “Good 
Light at Low Cost,” and is designed to 
tie in with the company’s national adver- 
tising. A broadside is being mailed by the 
company describing and illustrating the 
service and calling attention to the national 
advertising. Includes a three-wing frame, 
standing 51 inches high in the center wing. 
Entire frame measures 79 inches in width. 
Other items in the service are a double 
duty demonstrator, cardboard models, key 
lamp holder, display cards, streamers, etc. 
For the frame different sets of cards will 
be sent during the year. One set features 
cartoons, concerning the construction and 
performance of G.E. Mazda lamps and car- 
ries the caption, Facts from G.E. “House 
of Magic.” The double duty demonstrator 
has a flashing light, colorful messages, test 
sockets, rich walnut finish, glass sides and 
light shining through crown of lights at 
the side. Has one message on each side. 
Measures 21 inches wide by 13 inches 
high and 6 inches deep. Dealer cost $2.00 
for service without lighted metal base 
and $3.00 for service with three-wing frame 
for displaying large posters. Double duty 
demonstrator included with service. Incan- 
descent Lamp Department, General Elec- 
tric Co., Nela Park, Cleveland, Ohio. 
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Dover *“Do-man-co” 
Electric Iron No. 5GX 


Listing at $5.00 has armored, embedded 
high speed element; nickel silver termi- 
nals, chrome plate, button flange, extra 
large surface, 6 foot heavy duty cord set, 
rubber attachment plug, bakelite connec- 
tor plug. Weighs 6 lbs., watts 600, voltage 
105-115, 220 or 250. Each iron in carton, 
6 per container. Long low tapering design. 
The Dover Mfg. Co., Dover, Ohio. 





Mobo Concentrate, 
Essence of Anti-Freeze 


Provides adequate and permanent pro- 
tection to below freezing temperatures. 
The maker states that it will not evaporate, 
clog nor gum the radiator and that it pre- 
vents rust and corrosion and will not harm 
cooling system, car finish or motor. When 
used in conjunction with alcohol, it affords 





inexpensive protection to extreme lows, in- 
creases efficiency of alcohol, retards boil 
off and is always present in cooling system, 
says the maker. Packed 12 lithographed 
one quart cans to the carton with attractive 
window streamers, counter displays and 
special dealer helps, in each carton. List 
price $1.00 per quart. John T. Stanley 
Co., Inc., 626 W. 30 St., New York City. 


Keg Dispensing Sets 

No. 314 special keg set, illustrated, list 
$3.50 each, costs dealer $2.50 each. Com- 
prises fancy wood stand, six 144 oz. glasses, 
one gallon size selected oak keg, charred 
on inside, with six brass hoops fitted with 
plumwood faucet, fancy wood bung, fin- 
ished in natural varnish. Individually 
packed. No. 312 buffet keg set, list $1 
each, costs dealer 60c. each. It com- 
prises wood stand, six 1%4 oz. glasses, 
three pint size stoneware keg, finished to 





resemble wood, glazed inside, complete 
with wooden faucet and wooden bung. 
Individual carton. No. 310 den set, list 
$2.25 each, cost dealer $1.75 each. Com- 
prises wooden stand, one 144 oz. glass, one 
gallon size selected oak keg paraffined on 
inside with six black iron hoops. Fitted 
with plumwood faucet, finished in natural 
varnish. Charred oak keg available at 
slight additional cost. Packed in heavy 
individual carton. The Anchor Mfg. Co., 
Piqua, Ohio. 


Acco Anti-Cow Kicker 


A useful, humane device for preventing 
a cow from kicking or side-stepping while 
being milked. Hock plates have rounded 
edges and hooks are formed so there is 
no danger of injuring the animal. Does 
not lock to bones or cords. Adjusting link 
permits quick adjustment of chain to any 
length desired. Easily cleaned. Four styles: 
Tenso weldless pattern with or without 
tailholder and Elwel straight link welded 
pattern with or without tailholder. Wire 
holder grasps hair, thus causing cow no 
discomfort as it moves freely on the 
chain but prevents the cow from switching 
her tail. Weldless patterns have new and 
improved Acco SRP finish (electro-galvan- 
ized); welded patterns are brass-plated; 
tailholders are coppered. Attractive plated 
finish resists rust. American Chain Co., 
Inc., Bridgeport, Conn. 





Iver Johnson Skeet-er 
-410 Bore Gun 


Specially built for skeet shooting, is 
bored to take 3-inch .410 long shells. The 
maker says, “by a new system of boring 
we have been able to get results in pat- 
tern that were heretofore only possible 





with larger gage guns.” Literature on the 
gun is available for anyone interested in 
skeet shooting or shooting in the field, 
as it is said to be equally effective in 
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shooting small game as it is in skeet 
shooting. In addition to the .410 the 
Skeet-er is available in 12, 16 and 20 
gages, in both the plain extractor or au- 
tomatic ejector models. Dr. Robert G. 
Vance, winner of the Massachusetts State 
Championship, shooting with 3-inch shells, 
held at Holliston (Hill Top), Mass., and 





the Great Eastern Championship at 
Stratford (Lordship), Conn., used a 
Skeet-er .410 gun. Iver Johnson’s Arms 
& Cycle Works, Fitchburg, Mass. 





Griswold Chrome Skillet 
and Griswold Pyrex Dutch Oven 


Skillet of cast iron has chromium finish 
and is available with or without cover in 
sizes for every cooking purpose. Avail- 
able to the dealer at a price enabling him 
to sell the No. 8 size for $1.69, slightly 
higher in South and West. With orders 
a large cut-out display card, size 17 in. x 





25 in., for holding one No. 8 skillet is 
offered free of cost to dealers. The Gris- 
wold Pyrex Dutch Oven offered in the 
No. 8 size only, lists at $2.95 in black 
polished finish and at $4.50 for chrome 
finished unit. Pyrex glass cover has a 
suggested retail selling price of 85c. Con- 
tains Griswold self-basting drip ring and 
trade mark. Provides visibility of cook- 
ing. The Griswold Mfg. Co., Erie, Pa. 





Stanley Offers New Hatchets 


Short line of hatchets including the best 
selling numbers and offered as a com- 
panion line to Stanley-Atha hammers. 
There are two grades, Stanley-Atha, high- 
est quality, forged from solid steel cor- 
rectly heat treated, nicely shaped and 
ground to keen edge. Attractive velvet 






_ 
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black finish with selected straight grain 
hickory handles. Stanley Four-Square 
hatchets are moderately priced well made 
hatchets, but not as carefully finished as 
the Stanley-Atha hatchets. Heads are dull 
black and hickory handles are lacquered. 
The Stanley Rule & Level Plant, New 
Britain, Conn. 


American Nickeloid 
Issues Folder 


Illustrating and describing important 
uses of nickel tin, chrome tin, brass tin 
and copper tin and other metals carrying 


” 


the “American Bonded Metals” trade mark, 
folder has a sample of chrome tine, gage 
No. 90. American Nickeloid Co., Peru, Ill. 
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Murphy’s Gold-Flo Cleaner 


For washing woodwork, furniture, floors, 
linoleum, tile, enamel and other surfaces 
that water alone will not injure. Made 











of pure vegetable oils and potash. Of 
golden color and semi-liquid consistency. 
The maker states that it will keep the 
housewife’s hands soft, smooth, white, etc. 
Suggested retail selling price, 30c for 16- 
oz. size and 60c for 36-0z. size. The Phoe- 
nix Oil Co., 2554 W. 5th St., S.W., Cleve- 
land, Ohio. 


Eveready Special Focusing 
Searchlight, No. 2647 


Listing at $1.00 Iess batteries, has a 
range of more than 2200 feet, making it 
almost the equal of the giant Eveready No. 





2645 developed for Coast Guard use. 
Measures 14% inches long, of rugged con- 
struction, with silver and black striped 
case. National Carbon Co., Inc., 30 E. 


42nd St., New York City. 


Model 20 “Quik-Heat”’ 
Circulating Electric Heater 


Uses portable auxiliary heating unit for 
bedrooms, bathrooms, offices, thawing rad- 
iators, drying hair and clothes, etc. Mod- 
ernistic design, black Morocco lacquer and 
chrome finish. Heating drum mounted 
on rubber-footed pedestal. Drum swings 
through complete circle, locking in any 
desired position for heat deflection. Front 
and back protected by chrome-finished 
metal grills. Motor, shaded pole, induc- 
tion type, 40-60 cycle, 110-120 volts A.C. 
Quiet operation. Coiled nichrome wire 
element, mounted on ceramic hooks. Con- 
sumption 1500 watts. No. 16 underwrit- 
ers approved heater cord, 7 foot, black 
rayon and silver cover. Unbreakable black 
rubber plug. Depth 5 in., width 10 in.. 
height 9% in. Weight, between 6 and 7 
Ibs. packed for shipment. One year guar- 
antee. Will heat an ordinary bathroom 
to normal temperature in from five to seven 
minutes, ordinary living room in 15 to 30 
minutes, says the maker. Suggested re- 
tail selling prices, $5.95, intermountain and 
Pacific coast states $6.50. Dealer cost per 
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dozen, $44.75, intermountain and Pacific 
coast states $48.75. The Alliance Mfg. 
Co., Alliance, Ohio. 


Apex Rotarex S14 
Wringerless Washer 

Listing at $109.50 this washer has a 
three-vane agitator, porcelain enameled 


tub and water tub which is fluted. Motor 
driven drain pump, all moving parts fully 





enclosed and a heavy duty splash proof 
motor with a full size tub having an 18 
gallon water capacity. Entire machine 
finished in three contrasting shades of 
green. Apex Rotarex Corp., Cleveland, 
Ohio. 


G. E. Offers New 
Line of Toy Lamps 


Designed to give better service on vari- 
ous types of lighted toys, includes lamps 
for one cell and others for two cell opera- 
tion. Mazda No. 715 E, enamel back; 715 
R, red (transparent) ; 715 G, green (trans- 
parent) and 716 E, enamel back are 1.25 
volt, .30 amp types for one cell toys. 
For two-cell toys the following 2.4 volt, .22 
amp lamps are offered; 725 E, enamel 
back; 725 R, red (transparent); 725 G, 
green (transparent) and 726 E, enamel 
back. One cell lamps designed to give 
maximum brilliancy compatible with ade- 
quate life. The maker states that new 
manufacturing equipment makes it possible 
to mount their short filaments with extreme 
accuracy, insuring uniform performance. 
Two-cell lamps have strong and rugged 
low drain filament. Current consumption 
reduced as much as practicable in order to 


give longer battery life on the many under- 
powered toys says the maker. Incandescent 
Lamp Department, General Electric Co., 
Nela Park, Cleveland, Ohio. 


*“Mell-O-Tone” Chime 
Signals For Doors 


Available in two models, operate on any 
ordinary house transformer or batteries. 
Gives but one soft easily heard musical 
sound, each time button is pressed. Avail- 
able for surface mounting or for flush 
mounting. Model J, single chime signal, 
8% in. by 3% in. Black enamel base, chro- 
mium plated tube. List, less transformer, 








$4.95. Model K, surface mounting model, 
illustrated, double chime signal, low note 
for front door, high note for back door. 
Measure 10% in. by 6 in. Black enamel 
base, chromium plated tubes. List, less 
transformer, $7.95. Prices slightly higher 
west of Rockies. National Signal Systems 
Co., 608 St. Clair Ave. N. W., Cleveland, 
Ohio. 


Artiks Cellophane 
Envelopes for Food 


For use in lunch kits and in the re- 
frigerator. The maker states that they 
keep odors and flavor of products enclosed 
within the envelope and keep other odors 
out. Available in packages of 12 assorted 
sizes, suggested retail selling price, 25c, 
and smaller sandwich size, suggested re- 
tail selling price, 10c. Illustration shows 
counter display. United States Envelope 
Co., Springfield, Mass. 
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TREE TRIMMING TOOLS 











No. 60 








For C.C.C. Camps 
and C.W.A. Work 


Dealers and jobbers sup- 
plying material for C. C. C. 
camps and C. W. A. work 
can obtain immediate ship- 
ment on tree trimming 
equipment by wiring us. 


For over 25 years we have 
been making high-grade 
tools for use by foresters, 
nurserymen and gardeners. 
Today we are recognized 


as the leading maker of i 


this equipment in the 
United States, and are sup- 
plying C. C. C. camps all 
over the country. 


' 
i 
} 


No. 1312. TRIMMER. A 
low priced serviceable pruner, 


12 feet or longer. 
No. 1. TELEPHONE 
PRUNER—18§ feet. Very 
rugged. 6 and 8 ft. sections. 


No. 60. SAW. Sturdy, light 
weight pole saw. Adjustable. 
16-in. blade. 


No. 10. SAW. A _ husky 
pole saw used by Public Utili- 
ties Companies. 


Snap-Cut Pruner 


Out-cuts all others. Keen thin 
steel blade cuts down on soft 
metal anvil. 


SPECIAL TOOLS 


We are prepared to design 
and make special tree trim- 
ming tools which may be 
needed in certain localities. 


Address our engineering Dept. 


No. 10 


These illustrations show only a small part 
of our line. Write for catalog and prices. 


SEYMOUR SMITH & SON., INC. 


Distributors 
113 Chambers 


OAKVILLE, CONNECTICUT 
—JOHN H. GRAHAM & CO., Incorporated 
St.. N. Y. City—268 Market St. San Francisco 
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Insure Speed, Safe Delivery 
and Dependability 
by Shipping Your Goods by 


RAILWAY EXPRESS 


Here is a way to eliminate all the guess- 
work in the handling of your merchan- 
dise—whether you are the shipper or 
receiver—and at the same time eliminate 
the round of time-wasting troubles on 
lost and delayed shipments when han- 
dled through two or three miscellaneous 
shipping companies. 


Specify Railway Express on ai// your 
shipments and then you will be sure 
that your orders will be delivered safely 
and quickly either to you or to your 
customer. 

Railway Express is a single responsible 
organization with nation-wide coordina- 
tion and team work that makes Rush a 
reality and not just a meaningless word. 


Futhermore, through prompt Railway 
Express service you will be able to keep 
lines of quick-moving merchandise filled 
by daily delivery and thus not miss a sin- 
gle sale. Shipping costs by Railway Ex- 
press are moderate and include liability 
up to $50 on packages not exceeding 
100 Ibs. We give a receipt to the ship- 
per and take one from the consignee— 
double-barreled proof of safe collection 
and delivery. A telephone call brings the 
Expressman to your door at all places 
where vehicle service is maintained. 


SERVING THE NATION FOR 94 YEARS 
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NATION-WIDE SERVICE 
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ROCHESTER 
SASH BALANCES 
FOR YOUR PROTECTION 


x Are Not Sold 
Q To 

Mail Order Houses 
When ordering Sash Bal- 


ances from your Jobber 
e) specify them by name. 





Rochester Sash Balance Co., Ine. 
Rochester, N. Y. 





SCROLL and COPING SAW BLADES 


are our spe- 
cialty — over 
300 styles and 
sizes to fit all 
makes of 
machines and 
frames, for 
cutting wood, 
metals, pa- 
per, fibre, celluloid, etc. Jig saw manu- 
facturers, mechanics and schools prefer 
RULETA blades because they are made 
of finest Swedish steel, oil hardened and 
tempered with extremely sharp filed 
teth. Send for literature and trade dis- 
counts. 


The RULETA CO., Inc., 91 Warren St., New York 





























The Mark of Quality 
In Wiring Devices 


The Circle F Trade-Mark is 
your guide and assurance of 
absolutely dependable Elec- 
trical Wiring De- 
vices. Ask your 
Jobber to supply 
you with Circle F 
products. 
Circle F Mig. Co. 
Trenton N. J. 








Ne. 608 Table Tap 














WASHINGTON 
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BE NEAR— 


the Capitol, White House, Govern- 
ment Buildings, Theatre and Shopping 
Districts. Rooms from $2.00 Single, 
$3.00 Double. 


HARRINGTON 


ELEVENTH AND “E” STREETS NORTHWEST 
WASHINGTON, D. C. 
Dovoetas C. SHarrsn, Manager 
HARRINGTON MILLS, President 


Good 
Management 











@ is merely the transmission of 


@ the intentions and purposes 


®@ of the management through 


@ the staff to the customers 
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Hardware Store Creates Customer Traffie 
(Continued from page 18) 


connected to the electric system and 
ready to demonstrate at the turn of 
the switch. This includes sun lamps, 
clocks, lamps, refrigerators and 
washers, and helps make sales. 
Hunt’s concentrate their pur- 
chases with the fewest possible 
sources of supply that their main 
efforts may be devoted to making 
and planning sales. Mr. Hunt has 
found that competition for his busi- 
ness keeps him well informed on 
available prices and that, by con- 
centrating, his accounts are sufh- 
ciently valuable to warrant keeping 
him “in competition” as much as 
possible. Buying a majority of shelf 
goods from wholesalers, this store 
does not have to have unwieldly 
stocks, and so requires no elaborate 


stock control system. As a matter 
of fact, the practice of keeping an 
“eagle eye” on the display tables and 
bins represents about 90 per cent of 
the system. Price tags appear on 
all goods and also bear date of re- 
ceipt so that a quick picture is 
availableon the salability of any 
line or department. 

To sum up Hunt’s merchandising 
policies, one might say Hunt’s have 
sufficient variety of needed goods to 
attract a wide variety of people, all 
of whom need, at some time, prac- 
tically all lines carried; goods can 
best be sold where other goods are 
sold; room and encouragement to 
“shop around”; rendering complete 
services and giving personal atten- 
tion to peculiar requirements. 





How’s the Hardware Business? 


(Continued from page 15) 


published its estimate of gross farm 
income for 1933, which is $6,360,000,- 
000, or 24 per cent more than in 1932. 
Cotton growers are in especially favor- 
able position. They made their crop 
this year at small cost for labor and 
fertilizer; harvested the high average 
yield per acre of 209 pounds, which 
reduced cost of production, and were 
relieved of the usual price depreciation 
of over-production by plowing up a 
part of the crop, for which they were 
compensated by the Government. 
* + 


The Government’s wheat acreage 
reduction program has, been carried out 
with some success among those who 
grew wheat this year, but many ob- 
servers feel that the reduction has been 
nearly offset by the replanting of win- 
ter wheat lands which had been out of 
production in 1933. It is natural that 
owners of such lands should want to 
put them in wheat in 1934, to become 
eligible for benefit payments in subse- 
quent years. Hog growers have been 
in difficulties, since the processing tax 
went into effect Nov. 5 at the rate of 
50 cents per 100-weight. Packers con- 
sidered it impossible to pass the tax 
on to consumers, in view of the com- 
petitive position of pork with other 
food products, and lowered their bids 
for hogs, resulting in a most unsatis- 
factory market. 

* * * 


Third quarter earnings of about 
70 per cent of the larger corporations 
reporting thus far have shown sub- 


stantial’ increases over the correspond- 
ing three months of last year. More 
than 100 companies, including five of 
the major railroads, have made “favor- 
able” dividend announcements in the 
last 60 days— increased payments, 
initial declarations or resumption of 
payments omitted during the depres- 
sion. 
* * * 

Industrial employment figures 
show little change, though the rapid 
spread of CWA jobs has created a 
needed and welcome emergency activ- 
ity. The American Federation of 
Labor calculates the dollar buying 
power of all workers on Nov. 1 was 
nearly $600,000,000 per month higher 
than in March, and the real buying 
power, in terms of prices of goods 
bought, 23 per cent higher. This was 
due entirely to the increase in employ- 
ment, for individual workers’ wages 
have risen less than the cost of living, 
and the average worker, since March, 
has suffered a loss of buying power 
estimated at 1.1 per cent. 

* © # 


Removal of industries to the 
smaller towns and away from large 
centers of population will be one of 
the outstanding results of the NRA 
program, according to leading indus- 
trial engineers. The trend of industry 
away from large cities was evident be- 
fore the adoption of the recovery pro- 
gram, but has been accelerated to a 
surprising extent since summer. Real 
estate brokers specializing in industrial 
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properties report that demand for 
plants in small communities has in- 
creased more than 300 per cent in the 
last eight to ten weeks. The type of 
town which manufacturers prefer is 
described as a community of approxi- 
mately 10,000 population. 
* * * 

Among the reasons for this de- 
centralization, according to J. F. Tow- 
ers, vice president of Ford, Bacon & 
Davis, Inc., industrial engineers, are 
that many code wage scale differ- 
entials favor the smaller communities, 
that better transportation facilities from 
rural districts to large consuming cen- 
ters by improved highways are to be 
developed through the public works 
program, and that rural and semi- 
rural communities are more attractive 
as dwelling places for workers due to 
the shortened hours of labor under 
code operations. Then, too, code regu- 
lations in many industries serve to pro- 
tect the manufacturer located at a dis- 
tance from major markets from un- 
fair competition on the part of com- 
panies operating in the consuming 
centers. 

* * * 

Hardware sales are considerably 
ahead of the corresponding period last 
year and collections have also held up 
well. Current business is in good vol- 
ume, and a decidedly encouraging fac- 
tor is the very liberal amount of future 
business booked for later shipment. 
Apparently, many retailers are sharing 
the feeling of some wholesalers—that 
staple merchandise bought at fair 
prices is a fixed asset of sound value. 
Cash or securities are likely to be af- 
fected by the Government currency pro- 
gram, and their value a few months 
hence may be uncertain, but “a keg of 
nails is always a keg of nails.” 

* *& * 

Retail trade, particularly in the 
agricultural areas, and outstandingly in 
the South, is making fine gains, and 
news of holiday selling is most cheer- 
ing. There is no mistaking the strong 
trend toward useful gifts this year. De- 
partment store executives report a fair 
amount of semi-luxury and luxury buy- 
ing, but, in general, consumers are 
shopping carefully and are giving 
marked preference to items for home 
use, home decoration, or personal wear. 
Toy sales are giving a very good ac- 
count of themselves, particularly in the 
$1 and up to $5 brackets. New buyers 
are added daily, as CWA money goes 
into wider circulation, and a cumu- 
lative gain of late shopping is confi- 
dently expected. 

* 8 * 

Price changes in hardware, since 
Dec. 1, have been less numerous. 
Major lines are about all set for the 
first quarter, and, barring the effect 
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of dollar fluctuations on certain vola- 

tile commodities like tin and rubber, 

a more level market seems to be in 

prospect on merchandise in general. 
* * * 

Eight million Christmas Club 
members have received $350,000,000. 
Although the total fund was about 20 
per cent less than the disbursement of 
1932, the individual share—$43.75— 
was slightly larger. It is estimated that 
each member received about $3 more 
than each man, woman and child in the 
nation would receive if all of the cash 
in circulation were equally divided. 
Based on records for previous years, 
Christmas shopping will account for 
about 42 per cent of the Christmas 
Club expenditures, 26 per cent will go 
to permanent savings and investment, 
8 per cent to year-end commitments, 
12 per cent to taxes, 5 per cent to 
mortgage amortization and interest, 5 
per cent to insurance, and 2 per cent 


to education, travel and charity. 
* ¥* * 





A vigorous upturn in trade con- 
ditions is indicated by an increase of 
approximately 15 per cent over last 
year in the number of exhibits already 
booked for the Leipzig (Germany) 
Spring Trade Fair. More than 7000 
exhibits will be shown, with exhibitors 
from 22 countries, while buyers are 
expected from 70 countries. The 1934 
Fair will be held from March 4 to 11, 
inclusive. Information regarding spe- 
cial concessions on the railroads in 
Germany and other advantages of 
which buyers can avail themselves is 
available from the Leipzig Trade Fair, 
10 East 40th St., New York, N. Y. 

% & & 

Feeling that the trend is upward, 
after a survey of economic conditions 
in different sections of the country, offi- 
cials of the Railway Express Agency 
are preparing for increased shipping in 
1934. L. O. Head, the company’s presi- 
dent, in inaugurating a campaign called 
“A New Deal in Express Business,” 
will visit the nation’s largest cities to 
enlist local express employees in a co- 
operative effort to stimulate shipping 
and aid in business recovery. Special 
attention will be paid to furthering the 
use of express in basic manufacturing 
and distributing industries, in which 
this type of expedited transportation, 
providing through service from door to 
door, has proved to be especially use- 
ful in the past. 

*% * * 

Iowa has turned the corner at 
last, in the opinion of Iowa merchants 
and manufacturers, reports the “Des 
Moines Register,” in pointing out that 
the Federal program to revive Midwest 
agriculture will place $100,000,000 in 
the hands of 212,000 Iowa farm fami- 
lies within the next 12 months. 





Sell the Original! 
It Costs No More... 





U.S. Poultry Fence 


1. Woven like farm fence 
a. Line wires run parallel full length. 
b. Joints cannot slip or spread. 





2. Stretches to steel or wood posts 

a. No bagging, sagging nor buckling. 

b. Requires fewer posts. 
3. Needs no top-rail, no baseboard 

a. Saves cost of unnecessary lumber. 

b. Saves time and labor in building. 
4. Easier to handle 

a. Rolls out flat like carpet. 

b. Cuts easily and without waste. 
5. Neater, longer lasting 

a. Uniform meshes; even tension. 

b. Rigid construction, uniform gal- 

vanizing insures long life. 
Made both in one and two inch mesh, 
galvanized before or after weaving; heights 
12 to 72 inches. 
eee 
U. S. POULTRY FENCE is available in 
mixed cars with the following quality 
wire products: 
IMPERIAL 
Farm, Poultry and Lawn Fence . . . Flower 
Bed Border... Trellis ... Farm, Poultry 
and Lawn Gates ... Steel Fence Posts . . . 
Fence and Brace Wire . . . Fence and Net- 
ting Staples . .. Barbed and Twisted Barb- 
less Wire. 
Indiana Steel & Wire 
Company 

Muncie, Indiana 
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Belden Heater Cord 


No. 1716 and No. 1717 are furnished in 
cartons specially constructed to display 
heater plug, cord and attachment plug. 
Cellophane wrapped. Equipped with Un- 
derwriters’ approved 3000 cycle cord, 
Belden P-300 heater plug with patented 
long life clips and Belden unbreakable 





soft rubber plug. Approved for all heater 
appliances including 1000-watt irons. No. 
1716 has “Long-Wear” heavy cotton twine 
braid Belden heater cord. No. 1717 has 
new Belden 3000-cycle rubber-covered 
heater cord. Belden Mfg. Co., 4689 W. 
Van Buren St., Chicago, IIl. 





Improved Stanley 
*“Pull-Push” Rules 


Constructed so the six foot flexible rigid 
steel blade may be remvuved entirely from 
case and used light and free, for end to 
end measurements. Nickel plated blades; 
light weight; graduations lie close to 
work; safe “Pull-Push” action; blade % 
inches wide. For artisans, home use, etc., 
No. 3506, list 60c., octagonal nickel plated 
steel case. Blade graduated one edge. 
Arrow on case shows exact measurements 
when end of blade and bottom edge of 
case butt against the work. No. 3306, list 
75c., round steel case with gun black finish. 
Blade graduated on both edges. No. 3206, 
list $1.00, round brass and steel case with 
attractive two-tone plated finish. Blade 
graduated on both sides on all four edges. 
Each packed in colorful individual boxes, 
6 in display carton. Attractive counter 
display card for counter free with each 
order for 12 or more. Stanley Tools, New 
Britain, Conn. 


No. 3506 








No. 3306 
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Modern “Workshop” 
Tool Sharpener 


Grinder swivels and locks securely at 
any position and permits operator to work 
at any convenient angle. Operates from 
belt or hand crank and is a portable power 
grinder with Carborundum brand wheel 
1% in. wide, with fine hone grit side. 
Pulley at end of pinion shaft is groved 
for V belt or round belt and is adapted 
for flat belt. Abrasive wheel is reversible 
and shaft is counter sunk so that shaft 
does not project. Tool rest interchange- 
able to either side of wheel for right or 
left hand operator. Has sturdy one-piece 
gear case and is equipped with easily 
accessible self-closing oil cups. Swivel 
clutch is accurately machined and locks 
securely at any position. Extra heavy 
gear pinion is supported by sturdy bearing. 
Castelled nut provides take up wear in 
clutch if necessary. Holes for bolting 
down provided in base. Extra equipment 
available at additional cost includes: 
twist drill sharpening attachment, plane 
bit sharpening attachment, 5-in. wire 
wheel, 5-in. buffing wheel and*chuck. Mod- 
ern Grinder Mfg. Co., 112 S. Second 
Street, Milwaukee, Wis. 





Leitzke File Attachment 
and Leitzke Wire Stretcher 


File attachment is for sharpening or re- 
touching lawn mowers., Fastens on an 
ordinary 12 in. mill bastard file. The U 


a) a @ 














type part No. A is placed over grass bar, 
while the other two parts No. B are ad- 
justed on each side of real blade at right 
distance from No. A so that the file will 
cut the right bevel on blade’s edge when 
it is worked back and forth, says the 
maker. By moving attachments % in. 


either way on the file, a fresh cutting edge 
can be had. List price per set of attach- 
ments, less file, 60c. Dealer discount 35 
per cent. Wire stretcher for one-man use, 
can be used for either plain or barbed 
wire by placing point up against post or 
by sliding concaved point around post 
while pulling the wire. Jaws are quick 
acting and are said to grip tighter when 
they are pulled harder. One jaw has 





WIRE STRETCHER 





closed top to prevent wire from slipping 
sideways. Entire strain is on a 2-in. cup 
type bearing and pin is used only to hold 
two parts together. Of malleable iron. 
Circular matter available. List price, $1.50 
each. Dealer discount, 35 per cent. Rein 
Leitzke, Beaver Dam, Wis. 





Quick Meal Steel Range 
With Range Oil Burner 


Quick Meal oil burner, approved by 
Underwriters Laboratory, is installed in 
the fire box. Provides source of heat hot 
enough for top plate cooking and steady 
enough to maintain even heat. Cast iron 
burners and supports, stainless steel per- 
forates, asbestos lighter rings, 3-gal. metal 
oil tank with double reading gage, porce- 
lain enamel reservoir. Tank and valves 
mountéd” on individual cast iron support. 
Burns kerosene or range oil (No. 1 fuel 
oil). Range, which is available in several 
models, in ivory and green or ivory and 
tan, has triple wall construction, that is 





two heavy iron sheets “Fusenameled” on 
both inner and outer surfaces with asbes- 
tos board insulation, between, where di- 
rect fire comes in contact with range body. 
Slip joint corners eliminate unnecessary 
bolt heads and rivets from the front of 
the range. Oven door balanced by spring 
concealed and protected in ash chamber. 
Standard top equipment, polished anchor 
plates, covers and top rim; four eight- 
inch covers and solid rear anchor plate. 
Middle anchor plate furnished solid, if 
desired. Eight gallon water reservoir, 
made of heavy copper, tinned on inside. 


_ Of contact type, heating through body 


wall of range. Enameled cover and casing. 
Heavy angle iron base trimmed with 
enameled base strips. Heavy cast-iron legs 
of neat design. American Stove Co., Oil 
and Gasoline Stove Div., 4901 Perkins 
Avenue, Cleveland, Ohio. 
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Big Demand for 
Arcade Flour Mills 
Because of New 
Processing Tax 


These inexpensive flour and corn 
mills for home use pay for themselves 
quickly. They grind excellent flour 
and corn meal. Adjustable to fine 
or coarse grinding. Big savings on 
flour ... and now an extra saving of 


the Processing Tax. 


Order From Your Jobber 
Today ... Display These 
Mills .. . and They'll Sell. 


ARCADE 


HARDWARE 





ARCADE MFG. CO. 
FREEPORT, ILLINOIS 














Fansteel Balkite 














Send for dealer proposition on Fansteel 
Balkite Automotive Battery Chargers. 
214-ampere Home Garage Model enables 
owner to plug in at night—battery pepped 
up by morning. (Charging connectors 
permanently fastened under dash as shown 
above.) No removing of floor boards, no 
fussing with battery connections. No 
bulbs; no switches; no fuses. Operate 7 
to 9 years without renewals. No dropping 
off in output. No servicing. Nothing to 
get out of order. A wonderful dealer item. 
Also—z2 higher capacity units for fleet owners, 
service stations, airports, public garages. Low 
first cost; low operating cost. A new, fast, 
money-making, money-saving battery charging 
service, 


FANSTEEL PRODUCTS CO., Inc. 
46 W. 22nd St., North Chicago, Ill. 








Women buy them 
wherever shown 


They are ready sellers and constant repeaters, because 
they are so attractive, so easy to use, and can be in- 
serted in walls or woodwork with a hammer. The new 


Moore 
Aluminum Push-Pins 


are favorites for fastening pictures and things to walls 
or woodwork. 


k 
In Window- 
6 for 10 Cents Front Packets 
Simply show our small Counter Display, holding 
one dozen packets. It will sell itself quickly. 


MOORE PUSH-PIN COMPANY 
113-125 Berkley St. PHILADELPHIA, PA. 

























Known everywhere by name 
and recognized as the stand- pe ; 
ard friction tape of the coun- ‘epeining esepstttenaaaan Cae: 
try—Bull Dog Friction Tape. 3 r 
1, 2, 4 and 8 ounce rolls. 
In full color cartons 
packed in full color dis- 
play containers. 


BULL DOG 


FRICTION 


TAPE sere | 7 


= 7 


BOSTON WOVEN HOSE & RUBBER CO., Cambridge, Mass. 
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~-(CHICAGO)— 
SPRING HINGES 


Quality Plus 


In the ‘‘Relax” Spring 
Pivot Hinge users obtain 
a maximum in Quality 
plus the important spring 
action release feature. 


Dealers will find that it 
ere pays to sell the “Relax” 

So because satisfied cus- 
Spring Pivot-Hinge tomers are a valuable as- 
set and better profits can be realized on 
this Quality Hinge than on a cheaper 
substitute. 

Send for New Catalogue H 47. 








Chicago Spring Hinge Company. 


CHICAGO NEW YORK 














Folder Announces New Line 
of “Revere” Soldering Coppers 


“Eagle” brand which have clinched han- 
dles on all patterns but hatchet and “Phila- 
delphia.” Heads are bright, clean copper, 
while iron handles are covered with pro- 
tective coat of black asphaltum handles. 
Wood grips upon request. Available in 
following patterns: regular pointed, flat 
bottom, roofing, rigid hatchet, swivel 
hatchet, Boston and Philadelphia. Also 
available to specification, including electric 
soldering copper tips. Rome Mfg. Co. Div., 
Revere Copper & Brass, Inc., Rome, Inc. 


Iver Johnson Home Exerciser 


Permits the benefits of bicycle riding 
right in the home. With substitution of 
two special rear wheel axle nuts for those 
ordinarily used on the rear, the bicycle is 
raised and placed in home exerciser. A 
signal bell at rear rings each time the user 
has pedaled a distance equivalent to a mile 
on the road. Although designed primarily 
for use with Iver Johnson bicycles it will 





accommodate any other bicycle. Attractive- 
ly finished with rubber cushion support. 
Weight 11 lbs. The rider can get the effect 
of climbing grades as there is an attach- 
ment which regulates the propelling con- 
trol, thus enabling one to pedal with any 
additional effort desired. Suggested retail 
selling price $8.50. Dealer discount 40 per 
cent. Iver Johnson’s Arms & Cycle Works, 
Fitchburg, Mass. 


Perfecto Automatic 
Coal Burner 


Easily installed on any furnace or boiler, 
may be used with buckwheat anthracite 
coal. Blower and motor balanced. Blower, 
Siroco fan type, heavy bearings, perfectly 
balanced. Blower and motor come attached 
to mounting plate which replaces draft 
door on ash pit door. Plate 13 in. x 6 in., 
big enough to cover largest draft door 
opening. Equipped with high grade stand- 
ard thermostat. Operates automatically. 
Model 1030, blower and motor on mount- 
ing plate, motor with 6 feet approved cord 
with pronged attachment plug and thermo- 
stat for use on 110-volt circuit. Model 1035 
has assembled blower and motor, 6-foot 
cord, attachment plug and thermostat and 
transformer. Motor and transformer 
in series, 20-volt current supplied through 
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transformer. Special limit controls at small 
additional cost; Airstat, Aquastat, vapor- 
stat, vacuumstat or Pressuretrol. Unit illus- 
trated lists at $45.00 installed. F. A. Smith 
Mfg. Co., Inc., 187 N. Water St., Rochester, 
N: 


Pheoll Mfg. Co. 
Issues 1934 Catalog 


Covering in detail the screws, bolts, nuts 
and allied products made by the company. 
Reference tables are included giving com- 
plete information on American National 
standard screw threads and_ tolerances. 
Other data, frequently required in purchas- 
ing and engineering departments, are in- 
cluded. There are 104 pages of illustra- 
tions, tables, diagrams and price informa- 
tion. Pheoll Mfg. Co., 5700 Roosevelt Rd., 
Chicago, IIl. 


*“*Hold-Heet” Winter 
Air Conditioner 


Features free gravity circulation, Ballen- 
tine motor, silent fan, oversize filters, float- 
ing power, complete automatic control. Has 
large filter area, vertical cabinet, 28 in. x 
30 in. x 57 in. with direct air passage, open 
type fan to insure free furnace circulation, 
when fan is not running. Ballentine motor 





requires minimum power and is said to go 
on and off without dimming lights. Capac- 
ity 2100 cubic feet per minute through fil- 
ters and furnace resistance. Four oversize 


filters with 2400 square inches of filter area. 
Has rubber-cushioned motor; air thrust 
balances fan and rotor weight. Conditioner 
is completely equipped. Russell Electric 
Co., 378 W. Huron St., Chicago, Ill. 


Catalog Shows “Power King” 
Woodworking Tools 


With descriptions of lathes, band saws, 
carver, router-mortiser-shaper, shaper, drill 
press, adjustable belt sander, bench grind- 
ers, electric motors, vises, shafts, clamps, 
etc. Price information and a list of blue- 
prints available from the maker are given 
together with the price of the blueprints. 
Portable Power Tool Corp., Warsaw, Ind. 


Fountain-Pen Brush 
For Lettering Cards 


Easily operated, makes clean line or 
stroke with no ragged edges. Uses ink 
which is blurproof, waterproof and which 
dries instantly. The maker says that ink 
cannot evaporate in barrel of pen nor clog, 
nor leak. Nibs may be inserted in about 
one second and can be used on any surface 
except glass. Brush and special ink avail- 
able in four colors: red, blue, green and 
black. Set in box includes: fountain-pen- 
brush, bottle special ink, four sizes of nibs 
or “points” in sizes up to % in., and drop- 
per for filling barrel. Price $1.50. Pen and 
ink impérted; package, bottle, labels, etc., 
made in this country. Patent Trading Co., 
41 Union Square, New York City. 


Bright Star Display 
Units For Flashlights 


These four units, one of which is illus- 
trated, are packed in attractive counter- 
display cartons. Attractive window stream- 
ers in colors are furnished with each unit. 
Units feature: a 2-cell spread light, list 
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2 CELL SPREADLIGHT 


BRIGHT STAR Ba 
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39c. with batteries; 2-cell focusing spot- 
light, list 49c. complete with batteries; 3- 
cell focusing searchlight, list 79c., com- 
plete, and 5-cell spotlight, list $1.09, com- 
plete. Bright Star Battery Co., 15th St. 
and Riverhead, Hoboken, N. J. 
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MOULTON 
LADDERS 


The Moulton Ladder 
Manufacturing Co., 


Somerville, Mass. 








HILL CLOTHES DRYER CO., Inc. 


Manufacturers 
of the famous: 
Hill Champion, Eureka 
Atlas Style D 
Spartan Style H 
and Roof Dryers 


HILL 


CLOTHES DRYER CO., Inc., Worcester, Mass. 


New York Distributor 
H. Kornahrens, Inc. 





WE DO OUR PART 








Crown and Northwestern 
Horse \"="*/ Hoof 
Nails Pads 


A Standard of Resilient 
of Quality Rubber 


Uniform, preci- Long - sey 
sion made, high- pads wit 

ly finished — for aenetie = tan 
i “ered better gait and 
satisfaction of 
your customers. 






1030 Military Road 


Fowler & Union Horse Nail Co. Buffalo, N. Y. 











IT’S TIME 
TO GET 


UP! 


DECEMBER 21, 1933 











SOMETHING TO 
SHOW FOR ’34 


Wi With the definite pros- 
pect of more building during the new year 
than in any recent year, you should plan to 
have something to show for your BUILDERS’ 
HARDWARE DEPARTMENT at the end of 
next season. 

But you need something to show now! Stocks 

are so depleted that in some cases not even 

a complete sample line exists. When a customer 

proves interested in Rixson Hardware Special- 

ties, be sure you have samples, literature and 

the full current catalog information to show 

him. Fill in now, in preparation for a better 
year. 


THE OSCAR C. RIXSON CO. 
4450 Carroll Ave., Chicago, Ill. 
New York Office: 2034 Webster Ave. 
Philadelphia Atlanta New Orleans San Francisco 
































A .MILLION 
Sets of HARNESS 


will be needed by farmers in 1934. Whether they 
buy that many will largely depend upon whether 
or not hardware dealers offer them. 

80% of all harness in the future will be sold through 
hardware stores. Will you sell your share? 

You will make a good profit if you sell harness, 
etrap work, and horse collars made by the largest 
and oldest tannery and harness manufacturer in the 
North. For 60 years we have been tanning leather, 
and making good harness. 

If you are a HARDWARE DEALER write to us. 
We will give you the name of the nearest hardware 
jobber handling Hess & Hopkins leather goods. 

If you are a HARDWARE JOBBER not now 
handling the H & H line. write us and let us tell you 
of the convenience, profit, and satisfaction of handling 
H & H packaged harness, strap, collars, etc. 


HESS & HOPKINS 


LEATHER CO. 
1104 Acorn Street Rockford, Illinois 








Convention Calendar 


Week of Jan. 8, 1934 
NationaL House FurnisHinc Manufacturers’ Association 
Seventh Annual Show, Stevens Hotel, Chicago, IIl., Jan. 8 
to 13 inclusive, 1934. Warren Edwards, secretary, 228 N. 
La Salle St., Chicago, Ill. 


Week of Jan. 14, 1934 


Mountain States Hardware and Implement Association An- 
nual Convention, Cosmopolitan Hotel, Denver, Colo., Jan. 
15 to 17 inclusive, 1934. John T. Bartlett, secretary, 2005 
Mapleton Ave., Boulder, Colo. 

Western Retail Implement and Hardware Association Forty- 
fifth Annual Convention and Hardware Show, Kansas City, 
Mo., Jan. 16 to 18 inclusive, 1934. Headquarters: Hotel 
Baltimore. Business sessions: Ararat Temple. Hardware 
show: Convention Hall. H. J. Hodge, sec., Abilene, Kan. 


West Vircinta Hardware Association Annual Convention, 
Waldo Hotel, Clarksburg, W. Va., Jan. 16 and 17, 1934. 
H. B. Clower, secretary, Box 127, Oak Hill, W. Va. 


Week of Jan. 21, 1934 


Texas Hardware and Implement Association Thirty-sixth An- 
nual Convention and Exhibit, Baker Hotel, Dallas, Tex., 
Jan. 23 to 25 inclusive, 1934. Dan Scoates, secretary, Col- 
lege Station, Tex. 


Minnesota Retail Hardware Association Thirty-eighth Annual 
Convention and Exhibit, Municipal Auditorium, Minne- 
apolis, Minn., Jan. 23 to 26 inclusive, 1934. C. J. Chris- 
topher, manager, Nicollett at 24th Sts., Minneapolis, Minn. 

Kentucky Hardware and Implement Association Annual Con- 
vention and Exhibit. Seelbach Hotel, Louisville, Ky., Jan. 
23 to 25 inclusive, 1934. J. M. Stone, secretary, Room 9, 
Seelbach Hotel, Louisville, Ky. 


Week of Jan. 28, 1934 


Soutu Dakota Retail Hardware Association Twenty-ninth 
Annual Convention and Exhibit and joint meeting with 
State Implement Assn., Coliseum, Sioux Falls, S. D., Jan. 
30 to Feb. 1 inclusive, 1934. C. J. Christopher, manager, 
Nicollett at 24th Sts., Minneapolis, Minn. 

OKLAHOMA Hardware and Implement Association Thirty-first 
Annual Convention and Exhibit, Masonic Shrine, Temple, 
Oklahoma City, Okla., Jan. 30 to Feb. 1 inclusive, 1934. 
C. F. Nelson, sec., 301 Key Bldg., Oklahoma City, Okla. 

InpDIANA Retail Hardware Association Annual Convention and 
Exhibit, Lincoln Hotel, Indianapolis, Ind., Jan. 30 to Feb. 
2 inclusive, 1934. G. F. Sheely, managing director, 915 
Meyer-Kiser Bank Bldg., Indianapolis, Ind. 

NATIONAL Sporting Goods Distributors’ Association Annual 
Convention and Exhibit, Hotel Sherman, Chicago, IIl., Jan. 
29 to 31 inclusive, 1934. John Hatton, secretary, Kansas 
City Athletic Club, Kansas City, Mo. 


Week of Feb. 4, 1934 


PANHANDLE Hardware and Implement Association Annual 
Convention, Amarillo, Texas, Feb. 5 to 7 inclusive, 1934. 
C. L. Thompson, secretary, Canyon, Texas. 

NeprasKA Retail Hardware Association Thirty-third Annual 
Convention and Exhibit, Fontennelle Hotel, Omaha, Neb., 
Feb. 6 to 8 inclusive, 1934. George H. Dietz, secretary, 414 
Little Bldg., Lincoln, Neb. 

Ittrno1s Retail Hardware Association Thirty-seventh Annual 
Convention and Exhibit, State Arsenal, Springfield, IIl., Feb. 
5 to 8 inclusive, 1934. Paul Mulliken, managing director, 
1141 Merchandise Mart, Chicago, II]. 


Wisconsin Retail Hardware Association Thirty-eighth Annual 
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Convention and Exhibit, Auditorium, Milwaukee, Wis., Feb. 
6 to 9 inclusive. George W. Kornely, exhibit manager, 3374 
N. Green Bay Ave., Milwaukee, Wis. H. A. Lewis, acting 
secretary, Stevens Point, Wis. 

Nortu Dakota Retail Hardware Association Annual Conven- 
tion and Exhibit, Feb. 6 to 8 inclusive, 1934. Leland- 
Parker Hotel, Minot, N. D., Exhibit: Parker Auditorium. 
Louise J. Thompson, secretary, Grand Forks, N. D. 


Week of Feb. 11, 1934 

Micuican Retail Hardware Association Annual Convention 
and Exhibit, Statler Hotel, Detroit, Mich., Feb. 13 to 16 
inclusive, 1934. Harold W. Bervig, secretary, 1112 Capital 
Bank Tower, Lansing, Mich. 

Iowa Retail Hardware Association Thirty-sixth Annual Con- 
vention and Exhibit. Sessions: Hotel Savery. Exhibit: 
Coliseum, Des Moines, Iowa, Feb. 13 to 16 inclusive, 1934. 
Philip R. Jacobson, secretary, Mason City, Iowa. 

CairorNniA Retail Hardware and Implement Association 
Thirty-third Annual Convention and Exhibit, Hotel Whit- 
comb. San Francisco, Cal., Feb. 13 to 15 inclusive, 1934. 
LeRoy Smith, manager, 417 Market St., San Francisco, Cal. 

New York State Retail Hardware Association Thirty-eighth 
Annual Convention and Exhibit, Hotel Syracuse, Syracuse, 
N. Y., Feb. 13 to 16 inclusive, 1934. John B. Foley, secre- 
tary-manager, 510 Hills Bldg., Syracuse, N. Y. 


Week of Feb. 18, 1934 


SouTHerN Cauirornta Retail Hardware Association Conven- 
tion and Exhibit, Shrine Civic Auditorium, Los Angeles, Cal., 
Feb. 19 to 21 inclusive, 1934. J. V. Guilfoyle, secretary, 230 
Chamber of Commerce Bldg., Los Angeles, Cal. 

Onto Hardware Association Fortieth Annual Convention and 
Exhibit. Sessions: Deshler-Wallick Hotel. Exhibit: Mem- 
orial Hall, Columbus, Ohio, Feb. 20 to 23 inclusive, 1934. 
John B. Conklin, secretary, 175 S. High St., Columbus, Ohio. 

Missourt Retail Hardware Association Convention and Exhibit, 
Hotel Jefferson, St. Louis, Mo., Feb. 20 to 22 inclusive, 1934. 
F. X. Becherer, secretary, 5106 N. Broadway, St. Louis, Mo. 

VircrntA Retail Hardware Association Annual Convention, 
John Marshall Hotel, Richmond, Va., Feb. 20 and 21, 1934. 
Thos. B. Howell, sec., 602 E. Broad St., Richmond, Va. 


CoNnNeECTICUT Hardware Association Annual Convention, 
Hotel Elton, Waterbury, Conn., Feb. 21 and 22, 1934. 
Charles F. Freeman, secretary, Branford, Conn. 


Week of Feb. 25, 1934 


PENNSYLVANIA AND ATLANTIC SEABOARD Hardware Associa- 
tion Convention and Exhibit, Wm. Penn Hotel, Pittsburgh, 
Pa., Feb. 27 to March 2 inclusive, 1934. W. Glenn Pearce, 
managing director, Wesley Bldg., Philadelphia, Pa. 


Week of March 4, 1934 
American Oil Burner Association Eleventh National Oil Burner 
Show, Commercial Museum, Philadelphia, Pa., March 5 to 9 
inclusive, 1934. Harry F. Tapp, executive secretary, 342 
Madison Ave., New York, N. Y. 


Week of June 3, 1934 


Mississipr1 Retail Hardware and Implement Association An- 
nual Convention and Exhibit, White House Hotel, Biloxi, 
Miss., June 4 to 6 inclusive, 1934. John F. Jennings, secre- 
tary, Box 846, Jackson, Miss. 

Caro.tinas—The Hardware Association of the Carolinas An- 
nual Convention, Franklin Hotel, Spartanburg, S. C., June 
5 to 7 inclusive, 1934. Arthur R. Craig, secretary-treasurer, 
803 Commercial Bank Bldg., Charlotte, N. C. 
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F GUARANTEED 
USE IN ANYTHING 


THE WOOSTER BRUSH COMPANY e WOOSTER, OHIO 


This Display Sells 


FRUND’S 
Plastic Mending Rubber 


Printed in four striking colors, 
packed with 12 lithographed tubes 
in individual cartons with one dis- 
play card——4 cartons mounted on 
base—8 in box for stock. Card 
shows 22 of over 50 different uses. 
Retails rapidly at 25c. 

This new material—high grade rub- 
ber in paste form—applied direct 
from tube, dries to tough elastic 
rubber. Non-inflammable. Not a 
cement. No Patches Required. Can 


be thinned with water. Order from p 

your Jobber. pic 25) Plaste | spe 

FRUND RUBBER CO. [geese 
CHICAGO, ILL. 





[UFAIN TAPES— 
RULES and TOGLS 


In distributing them the dealer sells perfect 
satisfaction in the form of accurate mark- 
ings, easy, convenient operation and long 
) service. Handle them with confidence. 


Send for Catalog 


THE [UFKIN fpULe £0. 


SAGINAW, MICHIGAN 


106 Lafayette St., New York City 








U.S. 
NEW CATALOGUE 


. o . . e F O R 1 9 3 4: . s . . e 
NUMBER 10 
A DICTIONARY OF ENAMELED WARE 


YOU CANNOT RUN YOUR 
BUSINESS WITHOUT IT. 
WRITE FOR YOUR COPY NOW. 


NEW IDEAS .. NEW ITEMS .. NEW DESIGNS 
UNITED STATES STAMPING COMPANY 


QUALITY ENAMELED WARE MOUNDSVILLE, W. VA. 


















STEWART CATALOG 


Write for Your Copy 


See back cover of the annual Hardware Buyers’ Reference 
Number for additional information on Stewart products. 


The STEWART IRON WORKS CO., Inc. 


918 Stewart Block - ~ Cincinnati, Ohio 





























SAMSON CORDAGE WORKS 


BOSTON, MASS. 


Yate) = a OO). 0D) 


SAMSON SPOT, PHOENIX and SACHEM brands 


each the standard of quality forits particular use. 
"There IS a Difference in Sash Cord’ 
OTHER BRAIDED CORDS* COTTON TWINES 


Send for catalogue, sample sand selling information 
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TRADE 





MARK 
REGC.U.6. PAT. OFR 
Vulcan Electric Solder- 
ing Irons and other 


Electrically Heated Ap- 
pliances. 


FASTEST SOLDERING 
LOWEST SOLDERING COST 


VULCAN ELECTRIC COMPANY 


225 VARICK STREET 
NEW YORK, N. Y. 
WELL AND FAVORABLY KNOWN FOR 25 YEARS 











for DIL STOVES-RANGE BURNERS 






-- Ray vealoo N attractive, fast-moving 
am item. Descriptive folder 
and prices from your 


jobber. 


THE RAYBESTOS DIVISION of 
Raybestos-Manhattan, Inc. 


BRIDGEPORT CONN. 
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CLASSIFIED ADVERTISING 
RATES 





Positions Wanted Adver- 
tisements at Special Rate of 
one cent a word, minimum 
fifty cents per insertion. 











Use the “Classified Opportunities Section” to Reach Hardware Manufacturers, 
Manufacturers’ Agents, Jobbers, Jobbers’ Salesmen, Retailers and Retail Salesmen 


THE FOLLOWING RATES 


apply to “Help Wanted,” “Business Oppor- 
tunities,” “Sales Accounts Wanted” and 
“Sales Representatives Wanted” advertise- 





ments. 
Set Solid, Minimum of 50 words..... $3.00 
Each additional word........ .06 
All Capitals, Minimum of 50 weeds. « 4.00 
Each additional word...........+-. 


Allow Seven Words fer Keyed * Address. 





Remittance Must Accompany Order 


Samples of merchandise, literature, catalogs, etc., will not be forwarded 


BOXED DISPLAY RATES 
fmels wccccce ccectocccccoccs cee 
Each additional "inch errr irrr «+. 4.00 





Discounts for Classified Advertising 
4 insertions. 10% off; 8 insertions, 15% off. 
Due to the special rate, these discounts de 
not apply on Positions Wanted Advertise- 
ments. 





HARDWARE AGE is published every other 
Thursday. Classified forms close Nine Days 
previous to — of ers 





Address your repil 
ee AGE. "Staseified i 
239 West 39th St., New Yerk City. 





BUSINESS OPPORTUNITIES 


POSITIONS WANTED 


POSITIONS WANTED 





WANTED— THE NAMES ' AND 
DRESSES OF HARDWARE DEALERS THAT 
ARE MAKING KEYS. YOU ARE MAK. 


NAME, A POST CARD WILL DO. OUR 
1934 BULLETIN WILL BE READY SOON 
AND WILL CONTAIN MANY NEW ITEMS 
OF INTEREST. THE LOCKSMITH DIREC- 
ww 30 NORTH THIRD ST., RICHMOND, 


FOR SALE—HARDWARE STORE—clean, 
first class stock, modern fixtures, about $9,000 
stock on hand. Tullahoma, Tenn. Fifty years 
successful business record. Selling on account 
of the death of both members of the firm. Good 
churches, schools, excellent health conditions; 
population about 5,000. Address Box B-301, 
care Harpware Ace, New York City. 


FOR SALE HARDWARE STOCK AND 
FIXTURES, old established business now operat- 
ing, central location in town of 20,000 and 30,000 
in 4 mile radius. Good opportunity for live wire; 
would like to sell before January 1, 1934. Ad- 
dress Box B-297, care Harpware Acre, New 
York City. 














SALES ACCOUNTS WANTED 


WANTED—ONE OR TWO REPRESENTA- 
TIVE lines to offer hardware, notion and drug 
jobbers, department stores and large: hardware 





retail trade in southern states. Highest class 
representation by a well known member of the 
Old Guard. Address Box B-298, care HARDWARE 


Acre, New York City. 


SALESMAN OPEN FOR PROPOSITIONS 
to represent manufacturers or jobbers in Boston 
and local territories. Over twenty years’ experi- 
ence and well known to the hardware trade. Can 
furnish first-class references as to ability and 
character. Address B-299, care Harpware Ace, 
New York City. 


SALFS AGENT HAVING EXCELLENT 
CONTACTS with large sheet metal workers, 
tinners’ and roofers’ supplies, for metropolitan 
New York territory. Have warehouse for stock 
purposes and am willing to carry accounts. Can 
furnish unquestionable references. Address Box 
B-308, care Harpware Acer, New York City. 


SALES REPRESENTATIVES WANTED 


REPRESENTATIVES — FOR PHILADEL- 
PHIA AND CHICAGO districts to sell on com 
mission basis established manufacturers’ line of 
builders, cabinet, light shelf hardware. Prefer 
men who know builder’s hardware and acquainted 
with retail trade in those sections. If necessary, 
can arrange for consignment stock. Give experi- 
ence, references, lines now handled. Address 
Box B-296, care Harpware Acer, New York 
ity. 

MANUFACTURER WANTS SALESMEN 
FOR EXCLUSIVE territory calling on retail 
hardware trade to establish exclusive dealers for 
improved household staple. This line carries a 
good commission, sells readily, and repeats 
steadily. Only producers with proven records need 
apply. Give full particulars in first letter. _Ad- 
dress B-300, care Harnoware Acre, New York City. 























POSITIONS WANTED 


HARDWARE MAN—forty -three years old, 
sober and industrious, twenty years’ experience in 
wholesale and retail hardware, open for a posi- 
tion with reputable retail firm where work and 
integrity will be rewarded. Can furnish first- 
class references as to honesty and ability. Will 
go anywhere, middle West or South preferred. 
Address Box B-239, care Harpware Ace, New 
York City. 
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Letters of Recommendation 
From Leading 


hardware jobbers, a Chamber of Commerce, a 
Rotary Club, and competitors, plus former 
employers, credit the applicant as an execu- 
tive of high caliber. Formerly connected with 
a Chicago jobber for sixteen years—ten years 
as sales manager. Three years as manager 
of the largest retail hardware store in the 
West, leaving because of change of ownership. 
Applicant is not much concerned about im- 
mediate earnings but depends entirely upon 
producing qualifications. While interested in 
executive position, activity is of major im- 
portance, hence a sales position will also be 
acceptable. 
Address Box B-291 
care of HARDWARE AGE 


New York City 














HIGH CLASS GO GETTER WITH over 
twenty years’ experience in calling on jobbers 
of hardware mill and oil well supplies in Southern, 
Southwestern and Pacific Coast States desires a 
connection with manufacturer to travel any of 
above territory. Can furnish best of references 
as to ability and reliableness. Address Box B-295, 
care of Harpwarge Ace, New York City. 


MR. MANUFACTURER—A LIVE, WIRE 
sales executive with many years’ experience in 
the selling field desires connection with reliable 

manufacturer as sales manager. Have wide 
acquaintance with the wholesale hardware trade, 
and mill supply jobbers all over the United States. 
Best of references. Address Box B-305, care 
Harpware Ace, New York City. 








SAL ESMAN now residing in Connecticut, with 
eighteen years’ acquaintance | with eastern dealers 
and three years with trade im middle and south- 
west is seeking any kind of position, anywhere. 
Am forty-two years old, Christian, married, and 
have traveled for both wholesalers and manu- 
facturers. Address Box B,271, care Harpware 
Ace, New York City. 


THOROUGHLY EXPERIENCED RETAIL 
HARDWARE MAN seeks position near New 
York. Twenty years’ experience as store man- 
ager and confidential man. Former employer now 
deceased and business liquidated. I can help you 
make the most of the sales opportunities in your 
trade area. Address Box B-294, care of Harp- 
waer Acre. New York City. 


EX-TOBBER’S SALESMAN ORGANIZING 
A direct factory agency out of Boston for the 
New England trade wishes to contact factories 
desiring representation in this territory. Hardware 
and allied lines wanted. Experienced and canable. 
A-1 references. Address Box B-302, care Harp- 
warr Acre, New York City. 

SALESMAN OPEN FOR PROPOSITION 
to represent manufacturer or jobber in New 
York City and local territories. Over fifteen 
years’ experience and favorably known to the 
hardware trade. Can furnish first-class refer- 
ences as to ability and character. Address Box 
R-279. care Harnware Acre. New York Citv. 


BUYER, or similar work. with many year’s ex- 
perience in hardware, mill supplies and heavy 
hardware, is open for position. Have fine ac- 
auaintance with factories and source of sunnlies 
Considerable selling exnerience. Position desired 
in Eastern states or locality. Address Box 
PRY care Harnwarr Acer. New Vork Citv 

VOTING MAN. EXPERTENCED HARD 
WARE CLERK. also Incksmith and general re- 
nair man, wishes position in Brooklyn or New 
Vork City. Addrese Box B-396, care Harpwarr 
Acer, New York City. 

















Hardware Personnel 


FOR THE HARDWARE 
AND 
ALLIED INDUSTRIES 


WHOLESALE RETAIL 


Men and women are registered in this bureau who 
can successfully fill any position listed below. Well 
recommended and trained in their occupations. 
MANAGERIAL DEPARTMENT 

Assistant managers. department managers. 
SALES DEPARTMENT 

Assistant sales manager, salesmen, inside and 

= sales correspondents, price clerks, order 


PURCHASING DEPARTMENT 
Buyers, pick up boys. 

OFFICE MANAGE 
Cashier, bookkeeper, stenographers, clerks, mail 


clerks. 
SHIPPING DEPARTMENT 
Shippifig clerks, assistants, truck or chauffeurs, 


porters. 
stock amy deg 
Stock men, or , pici 
ADVERTISING AND PUBLICIT 
Catalogue a circular eet men, ma- 
chine opera 
CREDIT DEPARTMENT 
Credit men, assistants, collectors. 
BILLING DEPARTMENT 
Pricing clerks, billing machine operators. 
RETAIL DEPARTMENT 
Managers, assistants, cashiers, counter clerks, 
store salesmen, store boys, shipping clerks, re- 
ceiving clerks, locksmiths, repair men. 


NO CHARGE TO EMPLOYERS FOR THIS 
SERVICE 


This is the only employment agency which special- 
izes in the hardware and allied industries. 


Associated Placement Bureau 


152 West 42nd Street, New York City 
Wis. 7-1802, 1803 
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SALES EXECUTIVE with many years 
successful sales and sales anengas experi- 
ence, contacting with hardware jobbers and 
supply dealers throughout the United States, 
is available for position with manufacturer 
distributing his products through these 
channels. Not interested in any commis- 
sion proposition or investment. Address 
Box B 266, care Harpware AcE, N. Y. City. 














RETAIL HARDWARE, PLUMBING SUP- 
PLY, house appliance man, 16 years’ experience 
clerking, marking goods, buying manager, book- 
keeping, outside sales, collection; estimator plumb- 
ing, tin work, roofing, painting; repair stoves, 
furnaces, hang gutters; solder expert; natural 
gas appliance demonstrator, also do plumbing. 
Christian, 39 years old, go anywhere, invest. 
Address Box B-307, care Harpware Ace, New 
York City. 





A CAPABLE AND CONSCIENTIOUS 
SALESMAN who called on the Southern hard- 
ware jobbers for over fifteen years seeks em- 
ployment with drawing account sufficient to cover 
expenses. Address Box B-282, care HARDWARE 
Acer, New York City. 





SALESMAN, EXPERIENCED, LIVING IN 
OHIO. Desires to make a connection with a repu- 
table manufacturer. Good references as to record, 
ability and character can be furnished. Address 





Box B-290, care Harpware Ace, New York City. 
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CLASSIFIED OPPORTUNITIES eee 





POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





FACTORY REPRESENTATIVE, YEARS 
OF EXPERIENCE, highest references, free to 
travel, salary or drawing account. For five years 
traveled the fifteen middle western states, Den- 
ver, Colorado to Duluth, Minn., west of the 
Mississippi, calling on the hardware and electrical 
— utilities, department stores, etc. Chicago 
eadquarters. Willing to locate anywhere. Ad- 
dress Box No. 7519-a, Harpware Ace, 802 Otis 
Bldg., Chicago, Ill. 





DECEMBEK 21, 1933 





EXECUTIVE AND SALES EXPERIENCE. 
Have had over twenty years’ active service in 
office and advertising management as well as 
traveling experience. Have contacts with the 
hardware trade in practically every state having 
covered the territory many times. Can furnish 
the best of references. Location of headquarters 
wherever desired Address Box B-275, care 
Harpware Ace, New York City. 





SALES EXECUTIVE NOW AVAILABLE— 
Reliable, hard working, experienced producer 
with retail and jobbing contacts in middle western 
territory. With present employer last twelve 
years. Desires connection with or representa- 
tion of well-rated manufacturer. Age 43. Can 
handle correspondence, salesmen and office detail. 
An expert in modern retail merchandising and 
can furnish unquestionable references. Address 
Box No. 7515-A, Harpware Ace, 802 Otis Bldg., 
Chicago, Ill. 
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) CLANCY Galvanized 
HOSE CLAMPS 


“EASY ON THE HOSE” 







Cw 
Leak-Tight 
Rust-Proof 

Cw 


Standard of the World 
for 40 Years 
ow 


All Sizes 
Prompt Shipment 
Ask Your Jobber 


J. R. CLANCY, Inc. 


Syracuse, New York 





Start ringing up profits with the 
most popular and fastest selling 
heel plates ever made. Their known quality (for over 25 
years) makes steady “Repeat buyers” out of every cus- 


tomer. That’s why 
STAR 


“ yt TA, 
<a ee 
‘ ‘ , Heel Plates 


A cause people to “Buy 
cA now” when heel plates 
are most needed. 9 sizes 
to fit smallest or largest 
shoes. att gross pairs in 
box. so 3 pairs as- 
sorted on cards. Sold by 
Leading Jobbers. Send 
for Samples and Prices. 


Newark, N.J. 

















Bommer 


Suitable for 
all sizes and 
kinds of 
doors, metal 
or wood 





Write for illustrated catalogue 
Bommer Spring Hinge Co., Brooklyn, N.Y. 

















HIGH SPEED 


DRILLS 


ia 
THE STANDARD TOOL (fo 


CLEVELAND 
NEW YORK 














— — 














. Bee - ste 98 & 
To completely satisfy your customers, ask your jobber for COLUMBIAN 
Tape-Marked. You can tell it by the Tape-Marker in all sizes and 
the red, white and blue surface markers in °4 inch diameter and larger. 


Columbian Rope Company, Auburn, “The Cordage City", N_Y. 


WATERPROOFED - GUARANTEED 








, and lightness. No dripping onto the user’s back. 


Steel Brick and Mortar Hods 


- © 


158 Mortar, 162 Brick, 
26"ei2" x 11%” deep. 2p mi0rn” deep. 


Have been used for years because of their strength 





They are all steel too. 
Present Prices Will Interest You 
Made by 


THE CLEVELAND WIRE SPRING CO. 
E. 38th St. and Hamilton Ave. Cleveland, Ohio 





























Brass Head Rustless 
Numeral ThumbTacks 


For use on Windows, 
Screens, Storm Doors, 
Furniture Shelves, Bins, 

ete. Numbers run from 


12 blocks in a box, 12 
boxes in a carton. Re- 
tail at 10c for 25 num- 
bers. Demand them 
from your jobber — if 
he cannot supply you 


write us. We protect 
the Hardware Jobber 
Independent Mer 





ch 
Robt. E. Miller, Inc. 


35 Pearl Street 
New York, N. Y. 

















For all 
Headed Plate! 


Threaded Products 
.. Standard and Special 


send your inquiries to . 


u PS ON NUT o#rpvrtest On 


REPUBLIC STEEL CORPORATION 


CLEVELAND < OHIO 


HARDWARE AGE 














THIS LETTER IS NOT ADDRESSED TO YOU, MR. DEALER — 
IT IS ADDRESSED TO )\ . 


J \ 
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Schalk Chemical Co.,357 East Second St, Los Angeles. 
Gentlemen: I'll promise to give Double X a fair trial 


in my own home but | won't promise not to tell my 

husband about it. So suppose you send the full 
: pound 75c can, absolutely free, postpaid, and we'll 
see what happens. 


Name 





Residence = 


B: ©) | | RB : | My husband's store is located at 


FLOOR CLEANER 
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SUPER SPEED SHELLS 


ESS than a year ago we announced the new Winchester 
L Super Speed long range shot shells. We told you they had 
shorter shot string, longer reach, more wallop, yet would not 
kick your customers’ heads off. 

Leader Super Speed and Repeater Super Speed. Winches- 
ter’s best for ’way up ducks and geese, far off turkeys, foxes, 
white hares. Repeaters in buckshot or single ball, for stopping 
deer, black bears, wild hogs, cougars, half again too far away 
for average shotgun reach. 


BUILDING TRADE FOR YOU 


Autumn has come and gone. Winchester Super Speeds have 
done their job and done it well. Every claim we made for 
them has been met. Selected in suitable sizes of shot, they 
have made the amazingly long-range clean kills we said they 
would make. They have been easy on the shoulder. They have 
sold as we said they would sell. Right now, where shooting 
continues they are the shells that are reaching out over the 
long winter ranges with the power that makes good days out 
of bad ones. Building customer enthusiasm. 


Feature Winchester Super Speeds 


in your 1934 Shell program 


WINCHESTER REPEATING ARMS CO. 


NEW HAVEN Dept. 40-T CONN., U.S.A. 


WINCHESTER 


SHOT SHELLS _} 


New Shot Shell folder in four 


colors, for counter distribu- 
tion, FREE on request. 


Progressive burning pow- 
der. Chilled shot and BB. 
Patented *Seal-Tite wads. 


* Winchester use licensed 
under patents. 


WINTER APPROVES 


——— 
LEADER 
SUPER SPEED 


REPEATER 
SUPER SPEED 


srs 
° ELLS 
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